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DEAR READERS:
When you hear the word culture 

you may not immediately think of 
Youngstown. Who would think that 
some of the greatest pieces in art histo-
ry have come from this run-down city? 

You may imagine, instead, artsy 
theaters, glittering cities and music on 
every street corner — maybe in some 
city in New York or even as far as an 
outskirt of L.A. But as many of the ex-
perts would say, art is a matter of per-
ception — cultural perception. 

Youngstown is fast becoming a city 
surrounded by the arts, perhaps in 
many ways you never imagined.

“The Last Ride” takes us back into 
the history of Youngstown, reminding 
us how our views today are impacted 
by the landmarks of yesterday. In “In-
spiration Born from Blight,” Chris Ru-
tushin crafts movies that rise from the 
ashes of the steel mill collapse.

The “Homegrown Show” works to 
help local bands spread their music 
and their reach. While “Beyond the 
Ring” looks at a different art form 
present in Youngstow n cu lt ure 
— boxing. 

Fina l ly,  “Br inging the Si lver 
Screen to the Rust Belt” tells the story 
of David Pokrivnak in his attempt 
to build an appreciation for clas-
sic films in the area with The Little 
Youngstown Cinema.

T h e s e  a r e  a l l  a s p e c t s  o f 
Youngstown’s underappreciated cul-
tural landscape, one that’s growing 
larger with each passing day.

We hope this issue of The YO will 
find its place in the culture, and that 
you enjoy reading it.

ABOUT US
The Yo Magazine is published twice each academic year (once 

in the fall, once in the spring) by The Jambar, Youngstown State 
University’s student-run newspaper. 

The Yo Magazine was first distributed as part of The Jambar in 
spring 2007, and it won the Associated College Press’ Best in Show 
award in 2008.

We’re always looking  for writers, editors, designers and 
photographers, so contact us if you’re interested. The Yo must go on!

CONTACT US
EMAIL: yomagazine2@gmail.com 
PHONE: [330] 941.1991
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“L et  me g ue s s ,  you’re  f rom 
Youngstown?” the attendant asked. 

I didn’t expect anyone in Brook-
lyn to know Youngstown existed, and 
certainly didn’t expect to get pegged 
for a native.

“Yeah,” I replied.
“We have a special book for you 

guys.”

CITY OF NOSTALGIA

Every summer my mother took my 
siblings and I to the amusement park 
at Geauga Lake for St. Elizabeth Hos-
pital’s employee picnic.

Sur rounded by wooden rol l-
er coasters and carnival games, it 
was inevitable that the atmosphere 
would trigger a memory in one of the 
adults of their childhood adventures 
at Idora Park.

Then, like a dam collapsing, a 
flood of stories would wash over the 
little patch of grass where the pic-

nic was held. Everyone over a certain 
age had their own story of the little 
amusement park, and for those of us 
kids who were listening. We would 
think, “They were so lucky to have 
their own park.”

My siblings and I regularly heard 
stories from my mother, who recalled 
summers at the park, dancing in the 
ballroom — at one time the largest 
dance f loor between New York and 
Chicago — and her childhood dream 
to one day own one of the horses from 
the park’s carousel.

Stories of the old days are common 
among every group everywhere, but 
Youngstown especially loves to bask 
in the comforting glow of nostalgia.

Mark Sweetwood, managing ed-
itor of The Vindicator, once said, “If 
you ever want to write a story that’s 
sure to be read, cover the anniversary 
of something that happened a few de-
cades ago. Youngstown people love to 
read about the past.”

A nd why shouldn’t they? For 
decades the most notable positive 
feature Youngstown had to boast 
about was a bread company and the 
city’s mention at the end of Martin 
Scorsese’s “Goodfellas.” Even that 
only made it into the movie due to 
Youngstown’s most notable negative 
feature: the mob.

Living in the past was easier. Re-
membering Strouss Hirschberg’s 
department store downtown was 
preferable to confronting the smok-
ing sewers and abandoned storefronts 
of Youngstown in the ‘80s and ‘90s. 
Thinking of the prosperous steel mills 
and foundries was more comforting 

than facing the modern reality that 
Mahoning Valley residents on average 
earn less than half the average Ohio-
an’s annual salary.

Then there’s Idora Park.
Maybe it’s the tragedy of the Wild 

Cat fire, or maybe it’s the simple purity 
in the idea of a local amusement park 
that keeps the memories alive, but no 
piece of Youngstown nostalgia is so 
loved and so missed as Idora Park.

Opening in 1899, Idora Park — at 
least the iteration of the park that con-
jures happy memories — closed two 
years before I was born. By the time 
I was curious enough to visit, every-
thing that might have resembled an 

amusement park had long since been 
sold off or burned down.

Despite this separation, a fascina-
tion and longing for the park exists in 
people my age and even younger.

In 2014, a group of 80 hikers gath-
ered on a trail in Mill Creek Park to 
celebrate the 30th anniversary of 
Idora Park’s closing. Rick Shale — a 
retired Youngstown State University 
English professor and an authority on 
the park’s history — gives lectures on 
the park and describes kids as young 
as 10 and 12 expressing interest in the 
bygone summer destination.

Shale is one of the guardians 
of Idora Park’s memory. His book, 
“The Last Ride of Summer,” and lec-
tures about the park serve as histor-
ical accounts for those curious about 
its heyday.

Jim Amey, another guardian, 
along with his wife, has what is al-
most certainly the largest collection 
of Idora Park memorabilia anywhere. 
Displayed in his Idora Park Experi-
ence museum, a few weekends every 
year those seeking a more tangible 
connection to their memories can 
visit the storehouse of artifacts from 
the old park.

Amey’s collection includes old cars 
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from rail rides, trains, posters, pictures and signs. It’s an impres-
sive collection and while some may see it as a simple amassing of 
memorabilia, Amey is doing valuable historical work for the citi-
zens of the city.

Memories of Idora Park — or even knowledge of its existence 
— have no reason to spring up or cause influence outside of the 
Mahoning Valley. Yet as so many other cultural phenomena in 
Youngstown — cookie tables, wedding soup, Briar Hill pizza — 
have done, the influence of Idora Park managed to escape the con-
fines of the Valley.

NEW YORK, NEW LIFE

The year the park closed, an auction was held to help turn a 
profit on the remaining rides and other physical property held 
within. One of the park’s iconic rides — the carousel with hand 
carved horses and panels built in 1922 that my mother so loved 
— was to be sold off in pieces during the auction.

Rather than allow the dismantling of the old carousel, Jane 
and David Walentas — the latter a neighborhood developer in New 
York City — purchased the entire ride.

At the time, David Walentas was working on a master plan 
for the now merged Empire Fulton Ferry Park and Brooklyn 
Bridge Park in a small Brooklyn neighborhood on the shores of 
the East River. His plan called for a carousel, and so they bought 
a carousel.

Following the purchase, Jane Walentas and her team worked 
for over two decades to restore the carousel. Over 60 years of 
grime and weathering left the 45 horses in a battered state. To en-
sure the original hand carvings weren’t destroyed, Walentas used 
an X-Acto knife, rather than a sander, to chip away the layers of 

dirt and paint.
The panels lining the circumference of the ride’s canopy re-

ceived the same treatment. The mirrors were reglazed, the struc-
tural details reconstructed, and horses repainted to their original 
colors.

The carousel, as originally built by the Philadelphia Tobog-
gan Company in 1922, was essentially reborn on the banks of the 
East River.

Once the carousel was ready to open, a large glass pavilion was 
built next to the East River — practically in the shadow of the old 
steel and cables of the Manhattan Bridge — to house the ride. The 
pavilion both protected the ride from the elements and ensured 
riders could enjoy the carousel year round.

On September 16, 2011, the carousel — now named “Jane’s Car-
ousel” — opened to the public.

Since then, the carousel caught the attention of major media 
outlets and celebrities alike. Both Martha Stuart and Mila Kunis 
have done photo shoots on the carousel. An episode of the tele-
vision show “Glee” featured a performance sung from the ride. 
Harper’s Bazaar, the New York Times and Travel and Leisure 
have all written about the curious carousel sitting between two of 
New York’s most iconic bridges.

Then, in 2015, with much less media attention and a dearth 
of music from the Glee club, I finally joined the ranks of those 
who’ve ridden the carousel.

THE PRESENT OF THE PAST

During a trip to New York in March for a college media con-
ference, three of my friends and I left our hotel in Midtown to 
visit Idora Park’s final ride.

After a subway ride to Brooklyn, we followed the East River to 
find the carousel. Wandering past construction sites and passing 
under the Manhattan Bridge, we caught our first glimpse of the 
carousel’s crystalline pavilion sitting like a sacred monument on a 
flat patch of concrete near the river’s edge.

I entered the pavilion, feeling as though I was about to com-
plete a pilgrimage to some holy site, and approached the young 
woman selling $2 tickets to the carousel.

I asked the girl for permission to photograph the ride and 
tried to explain why a 28-year-old man who looked like a home-
less lumberjack would want to take photos of a ride primarily pa-
tronized by children. She needed no explanation. She guessed I 
was from Youngstown, and presented me with a special book for 
people like me.

“We have a special guestbook just for v isitors from 
Youngstown,” she said, handing me a black binder. Scrawled in-
side were pages of messages from Youngstown visitors expressing 
their excitement and gratitude for having another chance to live 
the memories that meant so much to them.

She handed me another book, this one a large binder filled 
with media pieces about the ride. Many were from Youngstown, 
including several pieces from The Vindicator.

The gesture was simple — a little guestbook and recognition 
of the ride’s hometown interest — but elicited from me a profound 
appreciation for those who kept the ride alive.

Their respect for the physical ride was admirable, but their un-
derstanding of the importance of the artifact to those who grew 
up with it was legitimately touching. They got it. They understood.

I wrote, “Thanks for keeping our history alive.”
My friends and I bought our tickets and took the ride. The orig-

inal records playing the carousel music had long been lost, now 
replaced by an iPod and speakers, but the rest of the ride was as 
classic as a carousel ride can get.

While the ride spins, the massive Manhattan Bridge passes in 
and out of sight. Then the Manhattan skyline fills your view be-
fore giving way to a vista of the Brooklyn Bridge’s span. As that 
leaves your eyeline, you come face to face with DUMBO, the neigh-
borhood where the ride was brought back to life by those who un-
derstood why something so old and so outdated deserved so much 
work to revive.

During my ride, one of the ride’s two chariots sat a few feet 
ahead of me. It was occupied by a mother and her young son seat-
ed on her lap. As the bridges and buildings whirled by to the or-
gan-rich carnival music, I thought of my own mother’s stories of 
the ride, glad to know another mother would have her own stories 
to pass down about her time on the old wooden carousel.  ▪

5



Chr is Rut ushin was bor n to 
Youngstown in 1976, on the edge of 
the steel mill collapse — a steel town 
without steel mills, a community once 
sectionalized by cultural identities, 
now unified by worry and doubt.

These histor ic events of h is 
youth transformed Rutushin — a 
film director, writer, musician and 
cinematographer.

He used these themes of com-
munity and cultural identity to in-
spire his 2008 directorial debut: 
“Fine-Tune.”

“I’ve always been curious of cul-
ture and backgrounds,” Rutushin 
said. “I always wanted to know about 
my great grandfather. I never met him 
because he passed away in ‘71, but my 
parents would always tell me these 
crazy stories about when they were 
newlyweds and they kind of got guilt-
ed into living with him and taking 

care of him. That kind of became the 
basis for the film.”

Though Youngstown served as 
motivation for his work, his time 
spent abroad made him the artist he 
is today.

“When I left 21 [News], I saved up 
all the money I had, and I went to Eu-
rope for nine months. … I just went 
everywhere I could,” he said. “So I 
came back totally broke and in the red 
and I just applied to jobs all over the 
place — from Anchorage, Alaska, to 
Norfolk, Virginia, to Las Vegas. Las 
Vegas was the only one that expressed 
interest, and I was just like, ‘F--k it.’”

After sometime working as a jour-
nalist, Rutushin began to travel again. 
He was in Norway, stepping out from 
a club around 3 a.m. with several 
friends, when he got the news — he 
had won an Associated Press Award 
for his work on “Jeffrey’s Recipe.”

The piece would later go on to earn 
him a National Television Academy 
Pacific Southwest Chapter EMMY in 
2003.

“When I was in Vegas, I ended 
up doing a story about a drug dealer 
that was down on his luck,” Rutushin 
said. “He discovered a love for cook-
ing — through being in the kitchen [in 
prison] — and decided to turn his life 
around. He was contacting all of these 
African American head chefs across 
the country, especially one in Califor-
nia. … We ended up breaking the story 
before he became big, and it went to 
like Oprah and the Today Show. Chef 
Jeff Henderson.”

Rutushin said his works were in-
spired not just by his travels, but 
also the artists he has grown to love 
throughout his life, including Rober-
to Benigni, Academy Award winning 
actor and director; Ingmar Bergman, 
the preeminent Swedish avant-garde 
director; and Lisa Hannigan, an Irish 
singer and songwriter.

“I love Ingmar Bergman a lot. He 
is really dark, and I pay homage to 
him in one of my skits. When I was in 
college in film class, I was the only one 

sitting there watching ‘Wild Straw-
berries’ and ‘Persona’ — Persona is 
one of my favorite films of all time. 
I remember being in class and peo-
ple were asleep on both sides of me,” 
he said. “I went to see where he was, 
I went to see where he is from. I went 
around Stockholm to see where his 
dad preached. … Bergman, he finds 
such beauty in the macabre.”

Throughout his young adult life, 
Rutushin worked diligently on the 
fledgling script for “Fine-Tune” — the 
story of a newlywed couple return-
ing to Youngstown to take care of the 
bride’s ailing grandfather. The proj-
ect finally came to life when Rutushin 
found a friend to review the script.

“Everybody said they would read 
my script and no one read my script,” 
he said. “She literally had it done to 
me the next day.”

It was time for Rutushin to move 
back to Youngstown.

“I don’t think any artist is fully 
happy with anything they do. They 
just move on. I am very proud of it, 
and very proud of the work we did,” he 
said. “We did the best we could with 
the amount of money we had.”

Rutushin said the film crew found 
accuracy in everything from clothes 
to light sockets; they even went so far 
as to remove cars, satellite dishes and 
other signs of the modern world in 
post-production.

“This film was not an easy thing 
to do. I remember coming back here 
and going through all the pre-produc-
tion and casting everybody. Half the 
time, I was running the boom [micro-
phone] while directing because audio 
people would quit or fall out or just do 
a shit job. … I literally had an hour of 
sleep, or maybe half an hour of sleep. 
These days were 16- to 18-hour days,” 
he said. “I miss that urgency or that 
mentality of anything you have to do 
to get it done.”

Rutushin wanted to capture the 
ethnic divides of the time period, as 
cultures living in the same space and 
fighting for the same job clung des-
perately to what made them unique.

“People were set in their ways, 
stuck in their community, but you 
moved here for the mills,” Rutushin 
said. “Unless you were a WASP, every-
one across the board — whether you 
were Italian, Polish or whatever — you 
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were all considered part of the lowest rung and you were all equal 
in fighting for a position in the steel mill so you could feed your 
family and your community. Still, some Irish-Americans didn’t 
like my grandfather because he was Italian.”

Rutushin, since “Fine-Tune,” has gone on to direct in reality 
TV; direct “Tea & Coffee,” a two-part TV series, with local celebri-
ty Chris Yambar; and work as the cinematographer for “Saturday 
Scout Club,” a 2013 indie film.

As Rutushin moves forward, he still struggles with issues of 
identity and culture in his own work and the world around him.

Looking at modern Youngstown, he still sees reflections of the 
1970s he displayed and satirized in “Fine-Tune.”

“I think there is still a massive racial divide between blacks 
and whites in Youngstown, but it’s mostly economic. … You have 
people telling their kids not to go downtown, but they are going to 
YSU,” he said. “You get your bubble, you come down to your bub-
ble and you leave in your bubble. I don’t see a lot of kids from YSU 
heading downtown going down to bars or walking around. Ever 
since I was a kid, I was always intrigued with the city.”

Though Rutushin admits both Youngstown and America are 
more accepting, he fears America remains obsessed with the 
grouping of individuals.

“We are a country that is obsessed with labels. We have a very 
judgmental culture. I am not saying America is a bad place. I like 
the fact that there are so many ethnicities. … You are going to have 
such a rich experience through other people’s culture. Just some 
people aren’t really in tune to that,” he said. “We are really wa-
tered down ethnicity-wise, but we still cling to things — but we 
aren’t those things. Those are just echoes of the past.”

Rutushin said that in embracing other cultures, instead of de-
riding against them, he overcame his fears and prejudices — a 
technique he recommends for the residents of Youngstown.

“We traveled across the country when I was a kid, we would 
see the states, and we traveled to Puerto Rico and Virgin Islands. 

My cousins were of Cuban descent — we’re not blood related — 
and my uncle, he was from Cuba. He eventually left Cuba to go to 
Puerto Rico and made it up to Florida. I’ve always been intrigued 
by stuff like that,” he said. “I don’t think if I hadn’t met those peo-
ple, I would have a wide of a world view. Just meeting those people 
brought me to those countries. … You’re no good to your commu-
nity unless you go out and bring back experiences that can help 
shape and mold your community.”

Rutushin has returned to Youngstown where he writes music 
and awaits his next project, but the artist is ready to embark again 
— a desire that appears frequently in his work.

“Physically [I live here], mentally no. I’m not dissing my home-
town, but I feel like I have really done everything I can do in this 
town. It has been great, and I still love the creature comfort and 

things like that. I still love my town, but I also love/hate my town 
because I picture it being so much more progressive than it is,” he 
said. “I almost create a world, where it is a fantasy world, because 
I am not in the places I want to be — whether it is Ireland or Italy 
or Paris.”

He said he will eventually return to his true love — traveling.
“You can’t just dream, you have to make it a reality,” Ru-

tushin said. “You have this knowledge and urgency that this has 
to happen.” ▪
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Homegrown Show Gives Local Bands a 
Shot at Airplay

8

Since 1987, WNCD-FM — known 
on-air as 93.3 The Wolf — has been 
playing a mix of classic rock and cur-
rent rock, everything from The Stones 
to the latest single from Linkin Park. 
For every band they play, there’s a 
band in Youngstown striving to be-
come the next Metallica, Linkin 
Park or Adelitas Way — that’s what 
The Homegrown Show is for. Every 
Sunday evening, 93.3 devotes the 9 
p.m. to 10 p.m. hour to the program, 
which showcases the best in local rock 
music.

The Homegrown Show, original-
ly presented by Jim Allgren — also 
known by his radio handle Wolf DJ 
Viking Jim — and his cohost Jason Ti-
bolla, from Third Arm Promotions, 
began in early 2008 after VEXFEST 4 
at the Covelli Center. 

Tibolla later left the show, with 
Gary Angelo, Dr. Damien Killjoy, tak-
ing his place.

Allgren and Tibolla went through 
three different program directors at 
The Wolf before finally having their 
show approved by Matt Spatz, now 
morning drive host at WYFM, Y-103.

“Matt was very open to new ideas,” 
Allgren said. “Myself and JT, who was 
a sales representative and local band 
promoter at the time, took the idea 
to him and he was very receptive. … 
We took the idea to him, expecting 
to have to fight, cajole and argue, and 
he green-lighted us pretty much right 
away and it was very exciting.”

While 93.3 is a rock station, The 
Homegrown Show plays non-rock acts 
during the hour-long broadcast. All-
gren explained how his program runs 
the musical gamut.

“It’s primarily always original 
music,” he said. “We’ll play the occa-
sional cover by a band, but as far as 
style goes, anything goes.”

Allgren also said they play every-
thing from hardcore punk to hip hop, 
and even country. 

The only stipulation to having an 
act’s songs played is having ties to 
Youngstown.

“It can be a band from outside the 
Mahoning Valley as long as they play 
there from time to time,” Allgren said. 
“They have made our scene part of 
their scene.”

With the show running at 9 p.m., 
one hour before the regulations on 
objectionable content loosen up, All-
gren advises bands or acts to submit a 
clean version of their songs.

“If we do have something possi-
bly objectionable, it’s just the matter 
of a quick edit and we really don’t see 
a lot of that in the first place,” Allgren 
said. “Most bands don’t rely on that 
for their writing styles.”

One band that really grew as a 
result of the program was Album, 
a metal act based in Rogers, Ohio. 
Album had a successful record re-
leased in Europe.

“Album has really taken off both 
regionally and in Europe, and we’ve 
had them on the show almost from the 
get-go,” he said. “At the same token, 
we have bands that were big before 
the show that are Youngstown bands, 
like Deadbeat Poets.” 

Allgren, a personal friend of the 
band’s members, ended up getting 
Deadbeat Poets involved with the 
show.

“It kind of works both ways,” he 
said. “We’ve got bands that we’ve kind 
of helped to kick out the door and ones 
that are already kind of big.”

The Homegrown Show will take 
anything as far as submissions go, 
just as long as they’re quality selec-
tions from bands that have quality 
recordings.

“It still has to be solid material. It 
has to be something that if I hear it, 
I can hear that being played beyond 
a local level,” he said. “The big things 
are to have quality material. A lot of 
bands, unfortunately, are in too big of 
a hurry.”

Allgren said oftentimes bands 
don’t put their best efforts into their 
song.

“They’re too busy trying to get 
something out,” he said. “I always 
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thought that bands should take their time when it comes to writ-
ing and recording and make sure they’ve got their craft down so 
they’re not spinning their wheels. That way, when they get some-
thing out, they’re positive it’s good.”

Allgren noted that there are other radio programs on stations 
owned by iHeartMedia, the parent company of WNCD, around 
the country in a similar vein to The Homegrown Show.

“I think there are similar shows on stations owned by other 
companies, as well,” he said. “They’re not that common, but are 
becoming more common. As far as that goes, I think we were the 
groundbreaker when we started in 2007. I think we’ve got a nice 
lineup on Sundays with Tangled Up in Blues at 7 p.m. leading into 
our show at 9 p.m.”

While Allgren said there are no immediate plans to expand the 
show to a second night, he’d love it if it were to come to pass.

“I’d be open to such an idea,” he said. “I know that a lot of other 
great local bands would love it, too.”

Bands who have had their music played on The Homegrown 
Show include Turbo Lovers and White Cadillac. Both feature B.J. 
Lisco, who also works as an entertainment reporter for The Can-
ton Repository newspaper. 

Lisco spoke about his relationship with fellow DJ Viking Jim. 
“Back in the days when I operated Youngstown Pulse Magazine 

and was a bit more active in the local scene booking and promot-
ing shows, he always referred to me as ‘The hardest working man 
in Yo business.’ That’s not true,” Lisco said. “It’s always been Vi-
king Jim, and the Youngstown music scene is lucky to have him.”

Lisco said bands in this region are connected locally, and he’d 
recommend Homegrown to anyone starting out.

“When Vike first got the show off the ground, we all kind of 
knew,” he said. “However, I have to stress the recording and ma-
terial needs to be professional enough for air on the radio. I know 
he’s run into a few issues with bands sending him really poor 
quality recordings.”

White Cadillac also features Fred Whitacre Jr. as its drum-
mer. Whitacre also plays in the band Kitchen Knife Conspiracy. 
He calls The Homegrown Show an integral part of the scene for 
local music.

“Vike and Killjoy always support local talent and they champi-

on our area’s music far and wide,” Whitacre said. “They’ve support-
ed both of my bands and my solo music, for which I am eternally 
grateful. Viking’s voice is, in my opinion, the radio voice in our area, 
and Killjoy’s knowledge of the underground scene is unparalleled. 
I hope 93.3 The Wolf continues to push our local artists — because 
there’s no national scene left if music scenes like Northeast Ohio’s 
don’t continue to grow and thrive. I’m so thankful for what HG does 
for us. They’re a staple.”

Josh Hopkins of Album said he gave credit to Allgren and the 
show for helping the band’s fan base grow. Hopkins recalled the 
first instance where they were featured on Homegrown, and how 
they’ve taken off since then.

“As soon as we recorded our first decent sounding demos, we 
sent them to Jim with a nice little note attached,” Hopkins said. 
“He seemed to enjoy it and talk about us on-air — we were very 
humbled and giddy hearing ourselves on the radio, let alone the 
DJ seemed to genuinely like it.”

Since then, Album has been on the show regularly. Hopkins 
said he was grateful for the opportunity especially because it’s 
helping get their name out — aiding in recognition by the public.

Album has since hosted the show about four or five times, and 
Allgren gives Hopkins and the band free rein. 

“Jim lets us play as many of our own songs on his show as we 
want,” Hopkins said. “For being a Viking, he sure is a sweetheart.”

The Homegrown Show airs Sunday evenings from 9 p.m. to 10 
p.m. on WNCD, 93.3 The Wolf. ▪



It’s an unflattering look for Keith 
Burnside. Then again, to flatter is the 
farthest thing from the point right 
now.

It’s about 4:45 p.m. on a late Tues-
day afternoon in early December, and 
Burnside — who donned his work uni-
form less than an hour ago when he 
arrived at his self-named Struthers 
boxing gym from his day job — is 
wearing a body punching-bag suit.

“Wait ‘til you see what Keith and 
Jake are gonna do with that thing,” 
says Burnside Boxing president 
Tom Delost, peering out at the gym 
through his office window.

Wearing the yellow suit that is 
significantly and specifically pad-
ded around the midsection, the grit-
ty 52-year-old jumps in the ring with 
Burnside Boxing’s top stallion — local 
professional fighter and Campbell na-
tive Jake Giuriceo.

Giuriceo, nicknamed “The Bull,” 
unleashes vicious punch after punch 
into Burnside’s lumpy suit. He does 
so in his true-to-form bullish man-
ner, his trainer — courageously and 
painfully-looking enough— absorbing 
every blow.

Thing is, Burnside isn’t taking this 
beating because he has to. He isn’t 
making profit.

Instead, he’s heading a nonprof-
it organization with Burnside Boxing 
— the nonprofit label recently award-
ed by the government with the grant-
ing of a 501c3 tax exemption.

The 501c3 is a tax exemption that 
is awarded to nonprofit organiza-
tions if they prove worthy enough. 
Burnside Boxing was awarded the tax 
exemption based on its purpose of 
fostering amateur sports competition.

In taking this beating from The 
Bull and working countless unpaid 

hours with his other fighters, Burn-
side — with assistance from train-
ers Frankie Donnadio and Sammy 
Caldrone — does it for the love of the 
sport.

He does it for his f ighters. He 
does it for the greater Youngstown 
community.

“You go to any other boxing gym 
and they might be able to show you 
something, but they don’t really care 
about you,” said Giuriceo, 26, who’s 
trained with Burnside since he was a 
teenager. “Here at Keith’s place, Keith 
cares about the fighters. He truly 
cares about taking kids off the streets. 
That’s the main thing.”

▫ ▫ ▫

That same Tuesday, the Burnside 
Boxing gym on 581 Fifth Street in 
Struthers received an envelope in the 
mail. It came from 1001 Brinton Road 
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in Pittsburgh and was addressed to James Kline MD.
“It’s funny, we still get his mail,” Delost said.
Kline ran a family doctor business out of what is now Burn-

side Boxing since 1976. He experienced trouble in the past decade, 
though, filing for chapter 13 bankruptcy in October 2004 and 
eventually selling his real estate in March 2012.

During this time, Burnside began to grow his boxing brand.
Around 2000, he started to train kids in the garage of his 

Manor Avenue home in Struthers. At first, it was a handful of kids 
— some troubled, like Giuriceo. But over the course of a few years, 
his numbers grew.

“We’d have 20 or 30 kids in the garage working out when I 
first started,” Burnside said. “A lot of these kids came from bro-
ken homes without anything. We’d train and my wife [Marianne] 
would feed them and talk to them.”

In 2009, Burnside moved his training into a makeshift gym 
on Federal Street in downtown Youngstown next to the Iron-
man Warehouse Gym. However, he quickly found out it wasn’t 
an ideal spot.

“There was no clientele in Youngstown,” Burnside said. “I was 
in the business district — there were no neighborhoods. I need-
ed to be in a neighborhood where kids come by and see the gym.”

So, Burnside tried to acquire the vacant Manor Avenue Ele-
mentary School in 2010, but those plans fell through. However, he 
caught a break when Kline sold his office in March 2012.

Purchasing the building’s rights from The Elmton restaurant 
across the street, the lifetime Struthers-native opened Burnside 
Boxing in September 2012 after lengthy renovations.

“We ripped everything out inside,” Burnside said. “We had a 
lot of work to do.”

That work included knocking down unnecessary walls, 
making locker rooms, a weight room, an equipment room and 
cutting parts of the ceiling to make space for a three-foot-high 
boxing ring.

The former doctor’s office also holds Delost’s business office, 
five heavy bags, three speed bags and a treadmill. It’s decorated 
with current and retro Youngstown boxing banners and posters.

The location is just as Burnside prefers. The equipment is in 
place. In turn — now almost three years later — business is bene-
fiting. But it isn’t getting easier.

▫ ▫ ▫

No beating around the bush, Burnside tells it like it is.
“It’s hard to keep this place running,” he said. “We try to get 

help, because we need help all the time. We don’t make anything — 
not a dime. This 501c3, we’re just learning what we can do with it.”

The process of obtaining the 501c3 began two years ago with 
Burnside and Delost applying through the Cincinnati IRS. They 
then had to hire a lawyer, complete extensive paperwork and 
spend substantial money along the way.

“We had to jump through hoops, because they just don’t pass 
them out to anybody,” said Delost, 65-years-old and retired, who 
handles all of Burnside Boxing’s finances.

The 501c3 — which was finally awarded this past fall — can be 
used for obtaining grants as well as a tax write-off. Burnside said 
it should significantly help keep the gym financially stable.

In the past, they’ve incorporated fundraisers like spaghetti 
dinners and golf outings to raise money for bills and equipment. 
It’s enough to get by for months at a time, but it doesn’t leave extra 
money to pay employees. That’s why Burnside is constantly look-
ing for grants, sponsorships and donations.

“Hopefully we get some grant money and I can start paying 
them,” said Burnside, who works as a production supervisor at the 
PHD Manufacturing plant in Columbiana during the day. “But so 
far, we’ve been pretty lucky. Almost three years for a place where 
nobody makes anything — that’s really good.”

▫ ▫ ▫

It’s happened a few times.
A disgruntled parent shows up at Burnside Boxing — unfa-

miliar with Burnside, Delost or the specific work they do. They’ve 
brought their teenage child, but the kid — usually in need of di-
rection, a more-healthy lifestyle or both — waits outside while the 
parent talks to Delost and Burnside.

“I’ll have a single mother say ‘He’s getting to that age where it’s 
getting tough and he’s starting to push me around a little bit,’” De-
lost said.

The gym president listens carefully, noting the kid’s bad hab-
its as the parent urges for them to take the child in. “Teach them 
boxing?” they ask. But more importantly, teach them discipline 
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and respect.
“We’ve had some troubled kids 

come in here,” said Delost, who tells 
each young gym member that main-
taining high grades in school is the 
top priority. If not, they aren’t allowed 
to train. “But we’ve worked with them 
and they took out their anxieties and 
frustrations.”

Not to be mistaken, Burnside con-
siders his place a boxing gym, first 
and foremost. He trains two pro-
fessionals and a handful of talented 
amateurs.

However, he also knows that 
Burnside Boxing — consistently with 
20-30 members hailing from the likes 
of Struthers, Campbell, Lowellville, 
Poland, Hubbard and Youngstown — 
holds a greater purpose.

“It’s not just all about boxing,” 
Burnside said. “See, I like to take the 
troubled kids off the street and get 
them in here and help them out.

“There’s maybe a few times that 
we’ve kicked someone out perma-
nently because they just got in trou-
ble too much and they didn’t want to 
go with the flow. So we keep the riff-
raff out. But if a kid needs help and 
they come in here and show us they’re 
going to improve, we’ll let them stay.”

Giuriceo knows first-hand how 
vital these services can be.

“You look around in this area, 
there’s not much for younger people 
to do,” he said. “So I think his aspect 
of trying to get them off the street 
and get them in here is great. … [Box-
ing’s] a fun sport, a good workout and 
I know I learned a ton of discipline 
through it.”

Donnadio — who’s assisted Burn-
side in training for the past six years 
— said teaching discipline is the most 
important aspect of their work.

“When you start doing this, the 
more discipline you get, the more 
right decisions you make in life,” he 
said. “Some crowds around this area, 
you can either end up dead or in jail. 
So we work with them personally to 

help make the right decisions.”
Antonio Mercado said he believes 

it’s this commitment to each member 
that makes Burnside Boxing special.

Mercado, 34, is Burnside’s other 
professional fighter. A Puerto Rico na-
tive, he bought a house in Campbell 
two years ago to be closer to his fami-
ly — which has lived in the city for the 
past 20 years.

Upon his arrival, the longtime 
amateur searched for a boxing gym 
to join. He heard about the popular 
Southside Boxing Club run by Jack 
Loew in Youngstown, but chose Burn-
side Boxing because of its strong in-
terpersonal reputation.

“The one-on-one time Keith and 
all the trainers give us is great,” Mer-
cado said. “Keith considers us his 
family members and that’s what I was 
looking for.”

Even as he continues to chase his 
professional boxing goals, Mercado 
realizes the bigger picture.

“Our goal is to help the youth,” he 
said. “We want to get them better lives 
than sitting on their couch all day or 
running the streets. Me being an older 
guy, I want to help the younger guys 
go farther than I did. … It’s great in 
here. Everybody gets along and we 
help each other out as much as we 
can. If you can’t be a family member, 
you can’t be in here.”

▫ ▫ ▫

Burnside isn’t exactly sure what 
the future holds for his boxing brand.

The truth is, he can’t afford to look 
too far ahead. Rather, he must focus 
on the day-to-day, month-to-month 
grind — especially considering the fi-
nancial challenges.

But he knows a couple things for 
sure.

He’s excited for his top fighters — 
glowing about the prospects of ama-
teurs Danny Rosenberger from Niles, 
Julius Thomas from Youngstown, 
Austin Gibson and Erika Barone from 
Struthers. He’s also doing his best to 
put Giuriceo and Mercado in good po-
sitions to make money and win fights 
as their pro careers wind down.

Meanwhile, Burnside is sure about 
something else as well.

“I really like this spot,” he said of 
the Fifth Street location. “Hopefully 
I don’t outgrow this place. It’s just the 
right size for us because you can keep 
an eye on all the kids.”

After taking Giuriceo’s best shots 
on that early Tuesday, December eve-
ning, Burnside removed the weath-
ered, yellow body punching-bag suit.

It’s just after 5 p.m. and the gym 
is packed — Donnadio, Caldrone 

and the head-man himself continu-
ing to work with the amateurs and 
professionals alike. Now dripping in 
sweat, Burnside next laced up a pair 
of punching gloves and began to work 
with Mercado.

“We’ll see what happens down the 
road,” Burnside said. “But so far, ev-
erything’s been working pretty good. 
We got a good crew. Good people. And 
that’s what I’m really proud of.”  ▪
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People are gathered together on 
folding chairs in the back of the Nove 
Gatto art gallery in the Erie Terminal 
Place building. The sound of ragtime 
piano emanates through two speakers 
on a folding table and echoes through-
out the room. Passersby walk on the 
sidewalk outside. The crowd erupts 
in laughter as Buster Keaton eludes a 
police officer through novel use of an 
elevator in the 1921 short film “The 
Goat.” 

This is The Little Youngstown 
Cinema.

David Pokrivnak was inspired to 
start The Little Youngstown Cinema 
— a pop-up repertory theater screen-
ing films around the city on a semi-
monthly basis — by uniquely New 
York experiences.

“I lived in New York for a little 
while and saw that there was culture 
around every corner,” Pokrivnak said. 
“And I would go to the Nitehawks Cin-
ema where they would have bartend-
ers and food servers kind of crawl 
under the screen and take your order 
while you’re watching art house films, 
and I felt like I couldn’t really get that 
around here.”

He returned to Youngstown after 
deciding it was where he wanted to 
raise his daughter, and saw an oppor-
tunity to add something to the cultur-
al landscape of the city.

“I love living here, and I don’t re-
gret it, and I don’t feel stuck or any-
thing, but I do want to sort of make 
my own contribution to making it bet-
ter,” Pokrvinak said.

He said there have been a lot of ef-
forts to bring culture into the city, but 
a lot of them have been too broad.

“I feel there needs to be more fo-
cused efforts on specific things. I know 
it’s hard to do that because the popu-
lation here is more limited than trying 
to do something in Cleveland, or Pitts-
burgh, or even Akron,” Pokrivnak 
said. “There’s a lot more support you 
can get behind niche ideas because 
there are more people that are prob-
ably interested, but that doesn’t mean 

that we shouldn’t do things like that. 
It just means we need to cater to the 
appropriate proportion.”

Pokrivnak chose to make the proj-
ect a pop-up cinema because the re-
duced overhead will allow it to operate 
on a smaller scale.

“I’m hoping I can get people that 
would appreciate this sort of thing,” 
he said. “Especially [to] have young-
er generations of people come and ex-
perience these films the way they need 
to be seen, instead of on a little iPad.” 

DISCOVERING THE 
CLASSICS

Pokrivnak got into film after start-
ing his first job at Hollywood Video in 
Boardman as a teenager.

“[They] actually had a pretty de-
cent selection of somewhat obscure 
DVDs. It was an untapped section in 
the corner. So, the first kind of avant 
film I ever watched was ‘Zardoz.’ It 
[has the reputation] of being one of 
the best and worst movies ever made,” 
he said.

“Zardoz” is a sci-fi film from the 
‘70s that is notorious for featuring 
Sean Connery in an outfit only slightly 
less revealing than a Speedo.

“I think that was kind of my gate-
way because I had always been into 
sci-fi reading, and I was a big Star 
Wars fan growing up, and so it kind 
of showed me that a film’s palette can 
be a lot broader than what I knew it to 
be, and that made me want to explore 
deeper,” Pokrivnak said. “And then I 
got into more classic cinema and saw 
that there was this whole repertoire 
out there and wanted to dig in.”

From there, he started to work 
through the canon of classic and art 
house films.

“‘The Great Dictator’ was one of 
the first ones that really resonated 
with me,” Pokrivnak said.

“The Great Dictator” is a satirical 
film directed by Charlie Chaplin that 
follows the travails of a Jewish barber 
who is mistaken for the dictator Adenoid 
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Bringing the Silver Screen to 
the Rust Belt
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Hynkel, an unmistakable stand-in for Adolf Hitler. 
“It just kind of blew me away that I could really understand 

something from so many generations behind me, as a piece of mo-
dernity even,” Pokrivnak said.

He also gravitated towards Hitchcock.
“Hitchcock’s amazing and always will be, and was so under-

rated for the longest time,” he said. “He was completely taken for 
granted until the likes of [Francois] Truffaut started listing Hitch-
cock as an influence.”

He then started exploring the French New Wave films of Truf-
faut and Jean-Luc Godard, as well as other “classic mid-century 
directors” such as Ingmar Bergman. He cited the Bergman clas-
sics “The Seventh Seal” and “Wild Strawberries” as influential, 
and Vittorio De Sica’s masterpiece of Italian neorealism “Bicycle 
Thieves.”

“Bicycle Thieves” is about a man who pawns his prized posses-
sions in order to purchase a bicycle he needs to accept a job that 
will help him support his family, only to have it stolen.

“That’s still to this day such a poignant story. I love that film so 
much,” Pokrivnak said.

BRANCHING OUT

Pokrivnak’s tastes are not limited to the classic art house films 
of the ‘60s and ‘70s.

“Later I saw [Jim] Jarmusch films and things like that, and I’m 
a big fan of his too, so I like modern directors as well,” he said. “I 
also really like documentaries, like ‘Harlan County USA’ is anoth-
er super good one.”

He said he comes to different films for different things.
“I can watch Steve McQueen movies and that will give me a 

certain thing. I love those. I don’t know if it reminds me of some 
fondness with my dad, sitting at home watching ‘Bullitt.’ I just 
love film, and if it’s done in a way that has some sincerity to it, and 
is aware of its craft then I’m probably behind it,” Pokrivnak said. 
“I’m also a quintessential hipster, and I like ‘Buffalo 66’ and some 
mumblecore movies, where you’re just kind of along for the ride 
for a section of time. I kind of like that.”

The subtleties in art house cinema appeal to Pokrivnak.
“There’s more of a delicate hand with the art of it. So it’s not 

beating you over the head with a hammer with a plotline, or some 
sort of development or story,” he said. “In a lot of mainstream 
films, they have to be pretty broad with who they’re aiming at and 
what they’re trying to do, and then they don’t want to alienate any-
body by not having them get all of the information, so everything’s 
spoon fed to you.”

He said this is what keeps him from blockbusters.
“I like a more nuanced film where I actually have to be engaged 

with it, and follow it as it goes, and not just be there to witness the 
predictable rhythm of every Michael Bay film I’ve ever seen — the 
hyperstimulation of it all,” Pokrivnak said.

He said he thinks that people would gain something from sit-
ting down and watching these films.

“I think there’s a lot of social and political commentary in a 
lot of historical films. There’s a lot of context for how life was and 
should be in a lot of classic films,” Pokrivnak said. “Anybody could 
benefit from broadening their horizons.”

SHARING CINEMA WITH THE CITY

This feeling contributed to the creation of The Little 
Youngstown Cinema. Pokrivnak had previously tried doing some-
thing similar at Cedars Lounge a few years ago.

“We tried to do that for awhile, and the venue wasn’t ideal, and 
we tried to make it work, and it didn’t. And then Cedars closed and 
moved, so that didn’t work out,” Pokrivnak said. “But this is The 
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they’re going to be, and that’s tough 
when you’re talking about people sit-
ting through a film,” Pokrivnak said. 
“I’m not showing ‘Seven Samurai’ or 
anything, so it’s not so bad. I just have 
a feeling it’s going to take a couple 
months to really settle in to the loca-
tion that works best for us and the ar-
rangement and everything.”

A permanent home at a downtown 

theater is a possibility as well. 
“There’s talks of maybe getting into 

where the Oakland was because they 
have theater seating, and that would 
be wonderful,” Pokrivnak said. “I don’t 
have any delusions about trying to 
start a multi-million dollar movie the-
ater downtown. I just want to show 
some good films.” ▪

Little Youngstown Cinema, so it’s a 
little more broad in that I’m not stuck 
with one location. I’m doing it as a 
pop-up cinema, so we can get a feel for 
what’s comfortable and what works 
because it takes a pretty specific envi-
ronment to really show a film the way 
it needs to be shown.”

He said this effort is more about 
the thing itself rather than a specif-
ic place, and that he’s incorporating 
some marketing and branding prin-
ciples he’s learned from working in 
advertising. 

There is also a desire to keep it 
focused.

“This is more of an archival proj-
ect. I do get messages once in a while 
from local filmmakers who want to do 
something, and I hope someone puts 
something together that can be a plat-
form for that. It’s just I’m pretty set on 
what I want to do with this, and I want 

to keep it pretty manageable on my 
end,” Pokrivnak said.

This has also led him to zeroing in 
on The Criterion Collection, which in-
cludes several of the mid-century for-
eign films that were influential to him 
like “The Great Dictator” and “Bicy-
cle Thieves.”

“They are ver y accommodat-
ing in their licensing fees and every-
thing, and I want to stick to Janus and 
Criterion because of what’s there,” 
Pokrivnak said. “It’s affordable to 
screen, and there’s such an unlimited 
array of options of what I can show, so 
that’s what I’m showing.”

He said he’s hopeful about the 
project, but he wants to take it slow.

“I’m seeing this project kind of. It 
might take awhile to fall into place. 
I’m a little nervous about opening 
night because I have to rent chairs — 
which I don’t know how comfortable 
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