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ABSTRACT

Ohio’s Mahoning Valley has been experiencing economic and population decline since 

the 1960’s. Local and state governments have reduced services to this region which 

includes the cities of Youngstown and Warren. Local non-profit organizations are 

urgently needed to provide for those who lack primary and secondary necessities. Many 

roles in these agencies are filled by volunteers. There are many theories as to why people 

volunteer This study specifically investigated the volunteer’s perceived level of local 

government and private sector spending and queried, through a survey instrument, as to 

whether the volunteer’s prime motivators were altruism, egoism or investment. The 

volunteers were asked to indicate socioeconomic and demographic data as well as 

volunteering influences. There is no support for the inverse relationship between altruism 

and investment as motivators when the perceived level of government and private sector 

spending is determined. Altruism and egoism, as motivators, were found to be constant 

regardless of the perceived level of government or private sector spending. Demographic 

results are similar to other studies that show that the majority of volunteers were women 

(80%), White (93%), college educated (80%), financially secure (82%) and older than 50

years (63%). Asking someone to volunteer is a simple but effective tool. Determining 

altruistic, egoistic and investment motivations of potential volunteers and comparing 

these to their demographic cohorts are important steps when considering volunteer 

candidates Realizing that volunteers do not want to perform the same role for extended 

periods organizations must vary the role of the volunteer to enhance their success and 

longevity.  
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CHAPTER ONE - INTRODUCTION

During times of economic downturn the free market constricts, goods and services 

become increasingly more expensive and difficult to attain for the less fortunate and 

marginalized segments of society. This downturn causes federal, state and local governments to 

reduce, restrict or eliminate social services in order to balance the shortfall of income, further 

increasing the demand for goods and services among those in need. Historically nonprofit 

organizations attend to these needs which range from primary needs such as food, clothing and 

shelter to secondary needs such as counseling services, educational services and in-home health 

care.

The Mahoning Valley in Northeast Ohio has been in economic decline for decades. This 

has resulted in increased unemployment, poverty, crime and significant population decline. Local 

and state governments have experienced income shortfalls and have reduced services to the local 

population. The need for non-governmental organizations and their concomitant corps of 

volunteers is critical. These volunteers spend many hours each month performing functions that 

provide necessary services and social capital for the residents of the Valley. What motivates 

these volunteers to continue their tasks? This study: 1) identifies the demographics of these 

volunteers, comparing the results against similar studies and 2) analyzes determinates of 

altruism, egoism and investment economic motivation models relative to the volunteer’s 

perception of the level of governmental spending.

The Mahoning Valley gets its name from the Mahoning River. It courses through

Mahoning and Trumbull counties, whose major metropolitan areas are Youngstown and Warren, 

respectively. From the late 1800’s through the 1970’s the Mahoning River, along 25 miles of its 
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banks, hosted steel mills and other heavy industries. More businesses rose to provide goods and 

services for the steel and automotive industries creating a symbiotic economy that supported the 

population as a whole. The collapse of the domestic steel industry and the off-shoring of 

automotive parts and supply industries created an economic downturn that caused population 

flight, increases in poverty, crime and blight as well as increased local government corruption

(Mercier, 2003).

Between 2000 and 2010, Ohio, as a whole, gained 1.6% in population. The population in 

Mahoning county declined by 7.3% from 257,555 to 238,823 (-18.732) and Trumbull county by 

6.6% from 225,116 to 210,312 (-14,804). Youngstown population declined by 18.3% from 

82,026 to 66,982 (-15,044) and Warren by 11.3% from 46,832 to 41,557 (-5,275) (U.S. Census 

Bureau, 2011). This suggests both urban flight and permanent population exodus from the 

Valley.

Youngstown and surrounding environs, including Warren, has the highest percentage of 

poor living in concentrated poverty tracts in the United States with over 49% of its poor 

population living in these tracts (Kneebone, Nadeau, & Berube, 2011). The increase in overall 

poverty in this area from 2000 to 2009, in the Youngstown – Warren environ, is 14.3%. The 

authors concluded that the recession induced poverty of the 2000’s is a prime reason for the rise 

in poverty stricken clusters. The population of the Mahoning Valley is approximately 445,000 of 

which 17% live below the federal poverty line including 27% of all children (Ohio Department 

of Jobs and Family Services, 2011) (Ohio Department of Job and Family Services, 2011)

Ziemek, in a 2003 presentation of economic motivation, explains that volunteer 

motivation, in the context of perceived levels of government spending, can be addressed by 

looking at three models: a) Public Goods Model; b) Private Consumption Model; and c)
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Investment Model. Altruism is equated with the Public Goods Model. This suggests that as more 

money is spent on public goods there is less incentive for an altruistic person to volunteer. The 

Private Goods Consumption Model (Egoism) suggests that public spending has no effect on 

volunteer motivation; these are factors of status, acclaim and self-esteem. Last is the Investment 

Model where non-monetary benefits such as training, experience, relationship building, etc. are a 

motivational basis for volunteering. The incidence of this type of volunteerism increases as 

public spending increases. Looked at in the opposite way, if public spending decreases,

investment volunteers decrease and altruistic volunteers increase (figure 1). This study adds 

perceived private sector spending into the question of perceived government spending.

Statement of the Problem

Population, employment and government spending in the Mahoning Valley have

substantially decreased over the last four decades. Youngstown government has purposely been 

reducing city services to accommodate the lack of income from a shrinking tax base. (Mock, 

2008). The need for human service organizations and their corps of volunteers is essential. Who

are these volunteers and why do they volunteer? Economists view motivation in terms of what 

does the individual get out of the exchange, i.e., if I volunteer what benefit can I derived from the 

time spent volunteering. According to Ziemek (2003), when perceived public spending decreases 

it affects volunteer motivation and changes the base of active volunteers and candidates. 

Organizations that utilize volunteers need to know not only the demographics of their volunteer 

base but also their motivation in the context of the social and economic milieu. This study 

identified socioeconomic and demographic profiles and influences. It also examined the 
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economic motivations of existing volunteers in non-profit and other agencies throughout the 

Mahoning Valley.

Hypotheses and Research Questions

H1: In the Mahoning Valley altruistic volunteerism decreases with perceived increases in 

government and private sector spending.

H2: In the Mahoning Valley investment volunteerism increases with perceived increases in 

government and private sector spending.

H3: In the Mahoning Valley private consumption volunteerism (egoism) will not be affected by 

perceived increases or decreases in government and private sector spending.

RQ1: What are the motivational factors that influence the volunteers in the Mahoning Valley?

RQ2: What are the demographics of volunteers in the Mahoning Valley?

RQ3: Are these demographics consistent with measurements of volunteer demographics from 

other studies; notably a national study “Volunteering in the United States – 2011” (Bureau of 

Labor Statistics, 2012) and “Measurement of Volunteering: A Methodological Study Using 

Indiana as a Test Case” (Steinberg, Rooney, & Chin, 2002).
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Figure 1 - Effects of Perceived Level of Government and Private Sector Spending on Motivation 

to Volunteer

Definitions

Altruism – motivation to volunteer based on perceived societal need(s).

Cohort – Group of people with like attributes.

Cultural Capital – personality attachments based on ethnic, racial and religious heritage.

Ecological - the branch of biology dealing with the relations and interactions between organisms 

and their environment, including other organisms; also called human ecology, the branch of 

sociology concerned with the spacing and interdependence of people and organizations.
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Egoism – motivation to volunteer based on perceived increases in self-worth, self-esteem and/or 

acclaim.

Human Capital – levels of education, income and financial assets and mental and physical health.

Investment – motivation to volunteer based on perceived gains in training, social interaction 

and/or business advancement.

Ontogenic - the development, or developmental history, of an individual organism.

Self-Efficacy – Confidence in one’s own ability to perform a task successfully.

Social Capital – extent of, and influence on, one’s familial and social networks.

Limitations

This study was limited to adults who volunteer in Ohio’s Mahoning Valley and those

who volunteered in organizations that were either service providers for the United Ways or other 

organizations that utilize volunteers such as hospitals and churches. No youth were surveyed. 

No attempt was made to survey groups where specific cohorts would be represented such 

as colleges or minority churches. Much volunteering work takes place in informal settings such 

as providing care for a family member. No attempt was made to survey this group.

Summary

Ohio’s Mahoning Valley has been socially and economically stressed for many decades. 

Government services have not provided adequate primary and secondary human services to those 

in need. Local non-profit organizations attempt to fill these needs and, by fiscal necessity, utilize 

volunteers who, by definition, are not monetarily compensated.
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This study analyzes three facets of adult volunteers. The first is their demographics: 

gender, age, income, race, etc.; next potential familial influences that lead to becoming a 

volunteer; and lastly, identifying their motivational cohort based on perceived levels of 

government and private sector spending.
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CHAPTER TWO - REVIEW OF LITERATURE

Volunteerism

This study examines specific demographics of volunteers and their motivation from the 

economics point of view that, based on the perceived level of government and private sector 

spending in a given geographic area, can be defined from one of three models: 1) altruism, 2) 

egoism and 3) investment. Volunteerism is a “prosocial” behavior that involves commitment 

over time, planned activity that benefits others, no remuneration and is usually accomplished in 

an organizational setting (Penner, 2004). It is a planned action where the decision to volunteer is 

weighed vs. impulse actions of an individual in an emergency and there is no obligation to 

volunteer (Penner, 2002). Volunteering can be defined by four common components: 1) free will 

behavior; 2) no monetary reward; 3) helping strangers/beneficiaries and 4) long term 

commitment in a formal setting (Cnaan, Handy, & Wadsworth, 1996). The work performed by 

volunteers has societal implications. Volunteering develops social capital, positive bonds 

between individuals that benefit societal cohesiveness (Roberts & Devine, 2004), as well as 

promoting positive effects on health (Theurer & Wister, 2010; Borgonovi, 2008).

Incidence of Volunteering

According to the Independent Sector, 44% of Americans volunteer (Toppe, Kirsch, & 

Michel, 2001). Another study lists the rate at greater than 50% (Meier & Stutzer, 2004). In the 

2002 General Social Survey, the rate of adult volunteering was reported at 44% (Einolf, 

Emphatic Concern and Prosocial Behaviors: A Test of Experimental Results Using Survey Data, 

2008). A study of adults in Northeast Ohio, where the Mahoning Valley is located, reports a 

volunteer rate of 46% (Roxburgh, 2002).
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Not all studies ask the same question and therefore may report different rates of 

volunteering. In 1990 a Gallup Poll asked: 1) “Did you volunteer in the past week?” and received 

a 19% “Yes” response; and 2) “Did you volunteer last year?” and received a 63% “Yes” 

response (Freeman, 1997).  If the time spent volunteering were assigned an accurate dollar value 

for the type of service rendered it would amount to $185 billion dollars per year (Briggs, 

Peterson, & Gregory, 2010).

 

Volunteerism

Psychological Theories

Clary et al (1998) introduced, in a comprehensive study of volunteering motivations, the 

concept of the Volunteer Functions Inventory (VFI) in an attempt to develop a psychometric 

means of determining why people volunteer. After extensively studying volunteers and 

examining their motivations they developed the concept of the Volunteer Functional Inventory 

(VFI). The items of the VFI are: 1) Values, where one has the ability to express their altruism 

and humanitarian concern for others; 2) Understanding, learning new skills and having new 

experiences; 3) Social, developing relationship with others; 4) Career, gaining career enhancing 

benefits; 5) Protective, protecting one’s ego from negative images of self; and 6) Enhancement, 

those aspects of the ego other than the protective process, an enhancement function of self. The 

authors suggest the VFI has psychometric validity that volunteer organizations can utilize to 

evaluate, make appeals and correctly place volunteer candidates.

Motivations of volunteers are divided into intrinsic motivators, influenced by the desire 

to increase another’s well-being, and extrinsic motivators, driven by the value or utility they 

receive as an external, or investment, benefit (Meier & Stutzer, 2004). There is no difference 
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between volunteers who are intrinsically motivated, i.e., actions that are interesting or, in some 

personal way, pleasing to the individual, and those that are extrinsically motivated, performing 

the action for reasons other than personal satisfaction (Finkelstien, 2009). She concluded that

there must be personal motivations underlying the urge to volunteer and that these motivations 

must continue to fuel this drive. Volunteers’ needs must be met and fulfilled by the actions 

inherent in the volunteerism. People are fulfilled by serving their self-interests. “Volunteering 

should be promoted through an inclusive approach where altruism and self-interest coexisted for 

the benefit of both communities and individuals” (Hankinson & Rochester, 2005). People who 

volunteer report significantly higher life satisfaction scores than people who do not volunteer

(Meier & Stutzer, 2004).

How needs are met and how self-interest is fulfilled can be difficult to define. 

Lindenmeier (2008) considered the concept of self-efficacy, the belief by a person of their own 

ability to perform a task. He looked at how self-efficacy, emotions generated by advertisements, 

the perceived costs of volunteering and message framing (positive vs. negative) affect each 

other. People with low self-efficacy were more inclined to volunteer (Vs. high self-efficacy) if 

the message was framed in a positive light. People who are asked to volunteer are more prone to 

volunteer than those who are not asked (Sundeen, Raskoff, & Garcia, Differences in Perceived 

Barriers to Volunteering to Formal Organizations: Lack of Time Versus Lack of Interest, 2007)

Sundeen et al (2007) approaches the volunteer issue as: “it is important to determine (1) 

who tends not to volunteer, (2) why they do not volunteer, and (3) whether significant socio-

economic status differences exist among them in their stated reasons for not participating.” His 

findings are that the perception of having little or no time, having little or no interest and having 
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health problems are the most frequent barriers. Having these barriers in multiples further 

decreases the likelihood for volunteering.

Sociological Theories

Human Capital is the set of attributes a person possesses to accomplish a task. It includes 

health, education, income and experience among other factors. Social Capital is one’s 

interpersonal web of people, the extent and nature of personal relationships. Cultural Capital is

the values developed, based on one’s ethnicity, religiosity and social milieu. It is suggested that 

any and all of these factors influence the incidence of volunteering. Studies have shown that 

people with higher education have a higher incidence of volunteering (human capital). Having a 

large and varied social network provides more opportunities for volunteering and thus increases 

the chance of finding a volunteering position that is more satisfactory (social capital). Religious 

beliefs can be a strong motivator to participate in volunteer work (cultural capital) (Wilson & 

Musick, 1997)

Behavioral Reasoning Theory (BRT) states that the motive behind actions, such as 

volunteering, is based on a person’s beliefs which define their value system. These motives may 

define the level of a person’s pro-social behavior. BRT suggests that values determine attitudes 

which determine behavior. Relative to volunteering, BRT suggests there are two volunteer path: 

1) the other-oriented reasoning, i.e. actions taken based on concern for others; and 2) the me-

oriented reasoning, i.e., actions taken to benefit the individual. BRT suggests that the primary 

motive to volunteer is either benevolence (other-oriented) or achievement (me-oriented) (Briggs, 

Peterson, & Gregory, 2010).
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Ecological Theory

In the ecological model of volunteering the Ontogenic System looks at demographic data: 

age and gender; as well as levels of self-esteem and economic security. The Micro System 

examines two variables: 1) the family context and 2) the volunteering context. The family 

context examines whether the parent(s) volunteer and if other family members volunteer (Kulik, 

2007). It has been shown that the family can be an influencing factor in creating an atmosphere 

where volunteering is encouraged and supported (Freeman, 1997). It can also be a source of 

discouragement. The volunteering context addresses the relationships of the volunteer to the 

organization, the beneficiaries of the services and the supervisor. These relationships have a 

significant impact on satisfaction / dissatisfaction levels that can lead to burnout and quitting the 

volunteer position. The Macro System introduces society norms and values, as well as ethnicity 

into the context of the volunteer’s relationships. 

In her study of Israeli volunteers, Kulik (2007) concluded that older volunteers had lower 

burnout rates and greater satisfaction levels than younger volunteers. There was an inverse 

correlation between the level of education of the volunteer and their level of satisfaction. 

Respondents with the higher levels of self-esteem and empowerment reported lower levels of 

burnout and higher levels of satisfaction. This may imply that those with higher self-esteem and 

empowerment levels will more aggressively seek volunteer positions that appeal to them vs. 

accepting positions based on the need of the organization. 

Economic Theories

Volunteering is a substantial economic activity (Freeman, 1997). It is valued at 1.25% of 

gross domestic product (GDP) in the United States equating to $183 billion (Briggs, Peterson, & 
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Gregory, 2010). While some view volunteering as a cooperative model of economic exchange

(Briggs, Peterson, & Gregory, 2010), some economists see volunteering as an irrational behavior

(Hustinx, Cnaan, & Handy, 2010). An example is the situation of a lawyer volunteering for a day 

to help build a Habitat for Humanity house. The lawyer makes $200 an hour when working as a 

lawyer and, if he were employed as a carpenter, would make $50 an hour. A rational person 

could argue that this situation is irrational. It would be more efficient for the lawyer to work the 

eight hours as a lawyer and donate this money to Habitat for Humanity. The donation will be 

400% greater than the utility gained from having the lawyer work as a volunteer. From the 

classic economic perspective a rational person will not act if the perceived cost is greater than the 

perceived benefit. 

The benefits side of volunteering must outweigh the opportunity cost. These benefits may 

include skill development, social interactions, self-satisfaction and personal commitment to a 

cause (Brown, 1999). Social Exchange Theory states that people who give expect something in 

return (Haski-Levethal, 2009). In the above example it could be argued that the lawyer 

personally benefits in some way from volunteering as opposed to donating money, for example, 

acquiring new skills. There may also be psychological incentive to volunteer vs. donating money

(Brown, 1999).

All economic action must take place in a “normative or ethical context” (Knox, 1999).

The concept of altruism vs. egoism, i.e., actions taken when it is known that there are no rewards

vs. actions taken explicitly because of the perceived increase in acclaim, esteem or self-worth.

Ziemak’s (2003) Investment model, i.e., the motivation to volunteer being based on the 

anticipation of a benefit such as training, social contact for business gains (as in the case of 

joining a board of directors) or social contact for social reasons, is another economic motivator.
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Some authors suggest that there are no pure altruists but there are “impure” altruists, i.e., benefits 

are received by the volunteer in terms of self-satisfaction and knowledge that the public good has 

been served (Konow, 2010) which places these motivations into the realm of egoism. Jensen 

(1994) introduced the REMM model, that people, following their human nature, can be

Resourceful, Evaluative and Maximizing, adding weight to Konow’s suggestion of “impure” 

altruists. When asked, the majority of volunteers see volunteering as a non-economic act. They 

do not give credence to a cost vs. benefits argument (Haski-Levethal, 2009).

Hourly employees tend to weigh their hourly rate when deciding to volunteer more so 

than non-hourly employees. When focused on their hourly wage people are less willing to 

volunteer suggesting that economic evaluation, in the context of self-worth, can powerfully 

affect the decision to volunteer (Pfeiffer & DeVoe, 2009).

Is leisure activity a non-economic act? Does leisure activity make sense for the 

economical man? Should volunteering be viewed in the same light? A volunteer, participating 

freely in an activity of interest, may be viewed as participating in leisure thus negating the 

economic motivation argument (Stebbins, 2009).

As with all goods and services there is the concept of supply and demand. Volunteers 

cost organizations in terms of recruitment, training and support (Hustinx, Cnaan, & Handy, 

2010). Organizations must weigh their investment in volunteers vs. the output provided by the 

volunteers. The higher the cost of a volunteer the greater the chance, that a given organization,

will reduce their demand for volunteers (Govekar & Govekar, 2002). This is a compelling reason 

why organizations must maximize quality volunteer retention. The major reasons why people 

keep volunteering are recognition (Wisner, Stringfellow, Youngdahl, & Parker, 2005) and 

organizational support (Boezeman & Ellemers, 2008).
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Demographics of Volunteering

Gender

More women than men volunteer although the difference may be small. 48% of women 

volunteer vs. 42% of men (Toppe, Kirsch, & Michel, 2001). The Center on Philanthropy Panel 

Study, in 2003, reported 33% of women volunteer vs. 29% of men and the Current Population 

Survey, in 2002, reported 33% of women volunteered vs. 26% of men (Nesbit, 2010). It is 

suggested that women have genetic predisposition to pro-social behavior, including volunteering

(Son & Wilson, 2010). The authors state that gender variations in genetic predisposition toward 

pro-social behavior is not surprising given the differences in gender when studying anti-social 

behavior.

Women tend to devalue their volunteer work compared to men’s attitudes (Petrzelka & 

Mannon, 2006). Traditionally, men possess higher human (education and income) capital but 

score lower in agreeableness, moral obligation and pro-social behaviors than do women thus 

negating the male human capital advantage (Einolf, Gender Differences in the Correlates of 

Volunteering and Charitable Giving, 2011). At schools, fathers were more likely to volunteer for 

high risk activities whereas there was no difference between mothers and fathers when 

volunteering for low risk activities (Fahey, 2007). High risk is defined as activities that pose 

some jeopardy and low risk activities do not. She notes that the majority of volunteers were 

women by a 2:1 ratio. In a study of full-time workers in Northeast Ohio no difference was found 

in volunteer rates between men and women although the number of hours spent volunteering was 

not reported. The author does suggest that women who volunteer express higher levels of stress 

than men who volunteer. Women were more likely to volunteer in schools and service groups 
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and men are more likely to volunteer in sports related activities. The concentration on and 

excitement associated with volunteering in sports may explain the difference in stress levels 

among men and women. This also suggests support for Fahey’s findings (Roxburgh, 2002).

Lindenmeier (2008) found that perceived self-efficacy (i.e., confidence in one’s ability) 

among men affected their willingness to volunteer. Women exhibit no such tendency relative to 

self-efficacy but, in general, were more likely to volunteer. Lindenmeier also found that men 

who were motivated by advertisements experienced a decrease in the perception of the cost of 

volunteering. There was no such effect on women. Among his recommendations for attracting 

volunteers are: “People with higher self-efficacy are more likely to accept more responsibility 

when the negative consequences of not volunteering are highlighted; people with special skills 

should be motivated by communicating loss frames (impact of not volunteering) and 

communicating high self-efficacy; communication design options should be considered when 

male volunteers are sought.”

A sample survey of medical students who volunteer was analyzed relative to Clary’s VFI 

(1998). Although men and women displayed the same relative rankings of importance for 

motivation, women rated all motives higher than did men (Fletcher & Major, 2004). This 

supports the finding that women tend to volunteer more.

A study of college students’ motivation to volunteer found that women scored 

significantly higher than men in four of the six VFI categories but, as in the study by Fletcher & 

Major, women and men ranked the importance of the VFI motivators in the same order (Burns 

D. J., Reid, Toncar, Anderson, & Wells, 2008). They conclude that value, where one has the 

ability to express their altruism and humanitarian concern for others, was the strongest motivator 

for both men and women Generation Y college students. This was the same result from Fletcher 
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& Majors medical students. These chronologically similar cohorts producing the same high 

interest in altruistic motivation is worth noting.

Taniguchi (2006) posits that unemployment leads to a lower incidence of volunteering for 

men but there was no difference between employed and unemployed women.  Males who are 

employed full-time are less likely to volunteer compared to full time or part time employed 

women. 

Race and Ethnicity

The Mahoning Valley population of 445,000 is 85% white, 12% African American, 1.3% 

mixed race and .8% other. The Hispanic population, including all races, is 3% (U.S. Census 

Bureau Mahoning County, 2012) (U.S. Census Bureau Trumbull County, 2012). Sundeen et al 

(2009) studied the racial aspects of volunteering by filtering for human capital (i.e., personal 

resources measured by education level, income and home ownership), social capital (measured 

by marital status, children and employment status) and the demographic factors of age and 

gender. Of the four races studied, African American, Asian, Hispanic and White, they concluded 

that all facets of human capital, education, income and home ownership, are all positively related 

to a higher level of volunteering. African Americans, Hispanics and Whites are more likely to 

volunteer if they are parents. The incidence of Asian volunteering is not affected by whether or 

not there are children in the household. Another significant finding was the impact of 

employment on the incidence of volunteering. African Americans, Hispanics and Whites were 

more likely to volunteer if employed part-time whereas part-time or full-time employment 

decreased the incidence of volunteering among Asians (Sundeen, Garcia, & Raskoff, Ethnicity, 



18

Acculturation and Volunteering to Organizations: A Comparison of African Americans, Asians, 

Hispanics and Whites, 2009).

Whites tend to have a higher incidence of volunteering (Mesch, Rooney, Steinberg, & 

Denton, 2006) (Musick, Wilson, & Bynum, 2000). This may be explained by the advantages of 

greater education and income (cultural capital) experienced by Whites. This is attenuated by 

controlling for the social capital variables and by the incidence, or lack thereof, of the “ask,” i.e., 

asking a person to volunteer. African Americans may not be asked to volunteer as frequently as 

are Whites (Musick, Wilson, & Bynum, 2000) (O'Neill, 2001).

A survey of Californians found that Whites, African-Americans and Asian/Pacific 

Islanders had similar rates of volunteerism but that Latinos participate at a lower rate (O'Neill, 

2001). However, few studies have focused on minorities so their comparisons to other races in 

studies may be flawed (Taniguchi, 2006).

Education Level

People who are more educated tend to volunteer more (Matsuba, Hart, & Atkins, 2007).

This may be explained by looking at the effect that human capital (education and income levels) 

have on social capital (number and strength of social relationships). The higher the level of 

human capital the greater the strength of social capital thus providing more opportunity to 

volunteer and, specifically, to choose a volunteer situation conducive to the individual’s interests

(Haski-Levethal, 2009).

In a study examining women living in a disadvantaged urban setting it was found that 

education level played a significant role in determining whether or not one participated in 
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volunteer activities; the higher the education level, the more likely that the woman would 

volunteer (Casciano, 2007).

Students 

People attend college to learn. This can be interpreted as investment motivation. 

However, when choosing to volunteer, altruism is identified as a strong motivator by college

students (Burns D. J., Reid, Toncar, Fawcett, & Anderson, 2006). This view is supported in an 

analysis of conjoint motivational factors of college students. The mission of the organization was 

rated as the most significant factor when choosing a volunteer position at an organization. 

Factors with less weight were travel time, referral, work shift and task type respectively (Lee & 

Won, 2011).

Autonomy orientation, i.e., possessing a high degree of self-efficacy, was found to have a 

significant correlation to prosocial behaviors in college students. The prosocial behaviors include 

volunteering. In comparison, autonomy support, specifically familial support, was found to have 

a low correlation to prosocial behaviors (Gagne, 2003).

Employment

Employment affects the incidence of volunteering in two ways. The first is the effect that 

employment has on the individual, the effects of full-time vs. part-time vs. unemployment. 

Second is the philosophical involvement of the employer relative to volunteering. Does the 

company get involved in community needs and activities? Does the company encourage 

volunteering? Do they compensate employees who volunteer such as time off to volunteer?
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Among people older than seventy, those who work part-time are more likely to volunteer 

than those who work full time or are unemployed (Choi L. H., 2003). Part-time employees tend

to volunteer more than full-time employees or the unemployed across all age and racial cohorts

(Einolf, Gender Differences in the Correlates of Volunteering and Charitable Giving, 2011).

A Canadian study found that employer encouragement and involvement in volunteering 

depended on the size of the company. Larger companies tended to actively encourage their 

employees to volunteer and have written personnel policies for volunteer programs. However, 

the study also notes that higher levels of volunteer policy formalization inherently lead to less 

flexibility when managing employee volunteering (Basil, Runte, Basil, & Usher, 2011)

Age and the Elderly

Age has a strong influence on the human, social and cultural capital components of the 

decision to volunteer, where and when to volunteer and how many hours per unit time are 

devoted to volunteering. It can be reflective of varying values during one’s life cycle. The 

amounts and attributes of the various capital components (human, social and cultural) are age 

cohort specific and define the type and level of volunteering of the various age cohorts (Tang, 

What Resources are Needed for Volunteerism? A Life Course Perspective, 2006).

The tasks faced by individuals, at the various stages in their life, tend to define a person’s 

motivation to volunteer (Okun & Schultz, 2003). This concept was reinforced when studying the 

act of volunteering as a cooperative model of economic exchange. The authors focused on 

Behavioral Reasoning Theory in an attempt to understand volunteers’ reasoning and values. The 

study suggests that the younger volunteer cohort alone correlates with reasons and values that are 
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“self” focused whereas all other age groups correlated higher with reasons and values that are 

“other” focused (Briggs, Peterson, & Gregory, 2010).

Younger volunteers tend to be achievement oriented, exhibit greater self-efficacy for 

learning and are more open to novel experiences. They are less affected by a “good fit” matching 

of their abilities to the volunteer job than are their elders (Caldwell, Farmer, & Fedor, 2008).

Young adult volunteers tend to be engaged by community development and youth service 

organizations. Middle aged people volunteer in situations that enhance their family and/or 

business activities. Older volunteers, relying on their life experiences serve as coaches and 

mentors (Morrow-Howell & Tang, 2004). Younger volunteers are focused on goals and 

achievement while older volunteers focus on helping and belonging (Clary, et al., 1998).

Overall, older volunteers were more satisfied than younger volunteers. However, 

education level influences the level of satisfaction for young adult volunteers, i.e., the higher the 

education level the greater the level of satisfaction, but level of education has less of an effect on 

elderly volunteers (Bakatsa & Lea, 2000). The lowering birth rate in the United States and 

increases in health and longevity of older Americans will result in a shift of cohort volunteering 

incidence. It may also result in a shift of traditional volunteer roles and motivations. Older 

volunteers devote more hours to volunteering than any other cohort (Kent, 2011). The retiring of 

the Baby-Boom generation, along with advances in health care, may result in significant 

increases in elderly volunteers (Einolf, Will the Boomers Volunteer During Retirement? 

Comparing the Baby Boom, Silent and Long Civic Cohorts, 2009)
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Having Children

Parents with a child over the age of six had a higher incidence of volunteerism compared 

to parents of younger children. Each additional older child resulted in an increasingly higher 

incidence of volunteering (Taniguchi, 2006). Women with school aged children, who do not 

work, are most likely to volunteer than either women without children or mothers who work full-

time (Rotolo & Wilson, The Effects of Children and Employment Status on the Volunteer Work 

of American Women, 2007).

Between 2002 and 2008 parental volunteering in schools decreased slightly. This 

occurred in spite of the passage of No Child Left Behind legislation which mandated increased 

parental involvement in schools. Parents living in non-metropolitan areas tend to volunteer in 

schools more frequently than people living in metropolitan areas. This may be explained by 

stronger social networks in suburban and rural settings (Wang & Fahey, 2011)

Income

Human capital is defined as personal attributes that make productive activity possible. 

These attributes are income, education and health. The greater these attributes the greater the 

potential for the individual to cast a wide social network and thus the opportunity to volunteer

(Choi & Chou, 2010). As income increases so does the number of volunteers in that income 

bracket as well as an increase in the number of hours volunteered per month (Toppe, Kirsch, & 

Michel, 2001), (Tang, What Resources are Needed for Volunteerism? A Life Course Perspective, 

2006) (Nesbit, 2010) (Mustillo, Wilson, & Lynch, 2004).  Conversely, another study found no 

such correlation among Indiana volunteers when looked at in regression models while 

controlling for other demographic factors (Steinberg, Rooney, & Chin, 2002).
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A study of Northeast Ohio residents found that income was a positive predictor of 

perceived time pressures. This is explained by the reported number of hours worked, people with 

higher incomes tended to work more hours, as well as engage in volunteer and physical activities

(Roxburgh, 2002).

For those living in poverty, volunteering provides opportunities to contribute to the 

community rather than allowing themselves to be marginalized (Hilfinger Messias, DeJong, & 

McLoughlin, 2005). However, those who are disenfranchised possess smaller amounts of human 

and social capital thus their ability and opportunity to volunteer is limited (Moore McBride, 

Sherraden, & Pritzker, 2006).

Being Asked

A powerful tool when seeking volunteers is to simply ask them to volunteer (Matsuba, 

Hart, & Atkins, 2007; Wisner, Stringfellow, Youngdahl, & Parker, 2005; Sundeen, Raskoff, & 

Garcia, Differences in Perceived Barriers to Volunteering to Formal Organizations: Lack of 

Time Versus Lack of Interest, 2007). It was found that 71.3% of all volunteers started 

volunteering because they were personally asked to volunteer. 66.7 % of non-volunteers were 

never asked to volunteer. The asked volunteers averaged 16.1 hours per month volunteering vs. 

12.6 hours per month for the volunteers who were not asked. The number of volunteers who 

volunteer when asked grows steadily as the education level and income level of the volunteer 

increases (Toppe, Kirsch, & Michel, 2001).

Among older volunteers it was found that 43% were asked to volunteer. This lower 

number may be explained by the decreased social and human capital of the elderly, i.e., no co-

workers, a shrinking social circle and the isolation of poorer health, all of which limit
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volunteering opportunities (Tang & Morrow-Howell, Involvement in Voluntary Organizations: 

How Older Adults Access Volunteer Roles, 2008).

The decision to volunteer vs. donating money can be arbitrary unless clear signals are 

given by the organization. Asking people to volunteer provides the clear signal that the needs of 

the organization involve the donors’ time and not their money. Freeman (1997) argues that 

volunteering when asked is a “conscious good or activity”. This is supported when viewed from 

the Private Consumption model. When viewed from the perspective of the Public Goods model,

being asked to volunteer signals that the organization is not capital constrained so that the clear 

need is the volunteers’ time, not their monetary donation (Duncan, 1999).

Spouse / Partner

The influence married heterosexual couples had on each other affects their tendency to 

volunteer. Married women and men volunteered more than single women and men across the 

entire age spectrum (Rotolo & Wilson, What Happened to the Long Civic Generation? 

Explaining Cohort Differences in Volunteerism, 2004). When both husband and wife 

volunteered they spent more hours volunteering than couples where only one volunteered. 

Substitution theory states that spouses trade off volunteer work. Complementary theory looks at 

the linkage between spouses’ volunteering. Analysis does not support substitution theory but 

suggests there is validity to the complementary theory. The findings suggest that women 

generally exert a stronger influence than men. Spousal influence is greater if both spouses 

volunteer in organizations whose goals are similar (Rotolo & Wilson, Substitute or 

Complement? Spousal Influence on Volunteering, 2006).
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Men tend to volunteer in civic and sports organizations while women volunteer in social 

service organizations including youth organizations. Men who work full time or more are less 

likely to volunteer (Rotolo & Wilson, Substitute or Complement? Spousal Influence on 

Volunteering, 2006) (Sundeen, Raskoff, & Garcia, Differences in Perceived Barriers to 

Volunteering to Formal Organizations: Lack of Time Versus Lack of Interest, 2007).

Family History of Volunteering

Children are influenced by their parents who are responsible for providing the 

opportunities for the child to develop to their potential. Parents can influence whether or not their 

children eventually volunteer; first by acting as a role model by volunteering themselves,  second 

by providing the opportunity for the development of human capital, social capital and economic 

capital within the child. In a study of women who volunteer a causal factor in their volunteering 

was having a mother who volunteered. It was also suggested that the higher the family 

socioeconomic status, the more time the woman spent volunteering (Mustillo, Wilson, & Lynch, 

2004). Women may have a genetic predisposition to volunteer suggesting that the nurturing 

nature of women predisposes them to want to help others (Son & Wilson, 2010).

Parental influence that encourages community service is an important facet in developing 

young volunteers. Family plays an important role in encouraging adolescence to volunteer 

especially when coupled with peer, neighborhood and school support (Zaff, Malanchuk, & 

Eccles, 2008)
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Summary

There is no unified theory explaining why people volunteer. The reasons vary with an 

individual’s skill set, age, circumstances and values. Just as people have a spectrum of interests, 

passions and pastimes they also have as wide a variety of motivations that lead them to 

volunteer. Demographic factors such as age, gender, race, education, income, etc. have been 

analyzed and theories developed to explain how these factors influence why and where people 

volunteer.

No study was found that comprehensively studied the demographics or motivations of 

volunteers in Ohio’s Mahoning Valley. It may be beneficial, when identifying potential pools of 

volunteers, to know the type of volunteer needed and compare this to known cohorts of people. 

Organizations can use this information when developing their marketing plans to appeal for 

volunteers. Demographics and motivation theories can help an organization market to specific 

segments of the population, e.g., professional organizations where people are more educated and 

generally have a wide social network, or appealing to the altruistic motivations of college 

students during a volunteer recruitment drive. 
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CHAPTER THREE - METHODS

Non-profit agencies in the Mahoning Valley utilize volunteers to provide services not 

available from the government or too costly to obtain from for profit businesses. Many non-

profit organizations receive money from chariTable funders. In the Mahoning Valley many of 

these organizations are partially supported by private funding agencies and government support.

Additional organizations who utilize volunteers include hospitals and churches. Volunteers

provide services, assist in the operations of the organizations and generally promote the mission 

of the organization. They span the spectrum of socioeconomic demographics as well as where 

they volunteer, the number of hours volunteered and reasons why they became involved. 

The large body of research which studied volunteers suggests there are reasons, i.e., 

motivators, drive the desire to volunteer. The hypotheses of this study are:

H1: In the Mahoning Valley altruistic volunteerism decreases with perceived increases in 

government and private sector spending.

H2: In the Mahoning Valley investment volunteerism increases with perceived increases in 

government and private sector spending.

H3: In the Mahoning Valley private consumption volunteerism (egoism) will not be affected by 

perceived increases or decreases in government and private sector spending.

Accompanying the hypotheses are three research questions:

RQ1: What are the motivational factors that influence the volunteers in the Mahoning Valley?

RQ2: What are the demographics of volunteers in the Mahoning Valley?

RQ3: Are these demographics consistent with measurements of volunteer demographics from 

other studies; notably a national study “Volunteering in the United States – 2011” (Bureau of 
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Labor Statistics, 2012) and “Measurement of Volunteering: A Methodological Study Using 

Indiana as a Test Case” (Steinberg, Rooney, & Chin, 2002).

To collect this data a thirty question survey was distributed to organizations, in the 

Mahoning Valley, that utilize volunteers. These surveys where distributed in paper form. 

Additionally, the link to the survey on surveymonkey.com was given. The surveys were 

collected, the answers were coded, entered in SPSS version 19 and analyzed using descriptive

and inferential statistics.

Setting

Paper surveys and the link to the survey on surveymonkey.com were issued to the 

managing director or volunteer manager of each agency who was responsible for the distribution

to, and collection from, their respective volunteers. Verbal instructions from the investigator to 

the volunteer manager of the organization reinforced the information on the cover letter of the 

survey; e.g., that the volunteer completing the survey had to be at least 18 years old. The 

organizations where the survey was distributed included human service, health care and health 

related, youth serving, adult serving and other organizations that utilize volunteers throughout 

the Mahoning Valley. Anonymity was enhanced by providing an envelope that the volunteer 

could use to insert the survey and seal the envelope. The envelopes were collected and opened 

solely by the investigator. The surveymonkey.com electronic surveys where downloaded from 

the internet by the investigator. Some organization declined to participate citing logistic and 

privacy concerns. The survey period was December, 2011 through March, 2012. The goal was to 

collect 500 completed surveys.
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Sample / Participants

A convenience sample of non-profit organizations that utilized volunteers was solicited 

and permission was asked to survey their volunteers. Initially it was organizations who received 

funding from local United Way agencies. They were approached for permission to survey their 

volunteers. This was expanded to other organizations who utilize volunteers when it was realized 

that some agencies declined to participate. Personnel within the organization who participated 

managed the distribution and collection of the surveys. The investigator was notified when the 

completed paper surveys were available and they were collected by the investigator.

Additionally, the investigator monitored surveymonkey.com daily to download any newly 

completed electronic surveys. Twenty-two organizations participated in the study.

Survey Instrument 

A self-reporting paper survey, determining demographics, influential and motivational 

questions was distributed to non-profit and other organizations that utilize volunteers throughout 

the Mahoning Valley. Additionally, the link to the electronic version of the survey at 

surveymonkey.com was given. It was stated in the cover letter of the survey, and explained to 

those people who distributed the survey, that respondents must be volunteers and over the age of 

eighteen years.

The survey (Appendix 2) queried perceived level of local economic health (question 1) 

and perceived level of government and private sector spending (question 2). Demographic data

was asked (questions 3 – 16): gender, race, age, education, student / work status, age, number 

and ages of children, if any, household income and perceived financial stability. Volunteer data 

queried (questions 17 – 24) were type of organization, longevity, hours per month, were you 
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asked to volunteer and parental and spousal involvement in volunteering and what role the 

respondent filled. The last six questions (25 – 30) were exactly those used by Ziemek (2003) in a

study of factors that motivate volunteers relative to their perception of the levels of government 

and private sector spending and are used here by permission (Appendix 1). They measure 

altruism, egoism and investment motivations.

Data Analysis 

Survey data was coded and inputted in the IBM statistics software program SPSS, version 

19, which was utilized to determine descriptive and inferential statistics. No / yes questions were 

coded “1” for “No” and “2” for “Yes”. The answers utilizing a five point Likert scale (Strongly 

Disagree, Disagree, Not Sure, Agree, and Strongly Agree) were coded “1” through “5” 

respectively. Questions listing responses that were nominal, such as “What is your volunteer 

role?” were coded 1 through 5 based on the response chosen. This applied to questions about 

race and role. For example, if the “Governance” response was chosen it was code as “1”. The last 

of the five selections, “Other”, was coded “5”. Education, age and income questions also used a 

five point Likert scale where the least category was coded “1” and the greatest “5”. An example 

is if the respondent checked the box indicating they were greater than 65 years old. This was 

coded as a “5”. Questions asking for a specific number such as: “How many hours do you 

volunteer per month?” were recorded according to the number in the response.  If the response 

listed a range, such as “3 – 5 hours” the rounded mean was recorded. In this example the 

response would be coded as 4. Some respondents provided verbal responses to questions asking 

for a number. An example is a respondent who, when asked how long they were volunteering at 

their current organization answered 5 years. When asked how long they have been volunteering 
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in general they responded “all my life”. In this instance both questions were coded as 60 months 

since it is impossible to quantify “all my life”. Coding time in terms of months was convenient 

since a number of respondents listed their service in terms of months. Those listing years were 

converted to months as in the above example.

To address the hypotheses, the volunteers were asked if the government and private 

sector spent enough money on education, social services and economic investment in the 

Mahoning Valley. The response choices were “No” and “Yes”. They were also asked their 

perception of the economic health of the Mahoning Valley. The responses on this five point 

Likert scale ranged from “Strongly Disagree” to “Strongly Agree”. Likewise the pairs of 

altruism, egoism and investment questions had the same five possible responses and were coded 

accordingly. The two altruism question responses were coded and their sum produced the score 

for the altruism aggregate value. This was repeated for egoism and investment responses thus 

providing aggregate scores for the three categories.

Descriptive and inferential statistics are utilized to describe demographics and influences. 

Where appropriate, the mean and standard deviation are listed. Correlation was used to evaluate 

the hypotheses.

Summary

The purpose of this study was to determine the demographics, influences and motivations 

of volunteers in Ohio’s Mahoning Valley. Specifically, motivation was linked to the individual 

volunteer’s perception of the level of government and private sector spending. This concept is 

based on a 2003 study by Ziemek who collected data in four Eurasian countries. The six 
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questions used to determine motivation are those used by Ziemek in the study and are used by 

permission.

Paper surveys and the link to the survey on the internet were provided to Mahoning 

Valley organizations that utilize volunteers. This was managed by either the organization’s 

manager or volunteer manager. Paper surveys were collected by the investigator. The 

investigator browsed the Survey Monkey responses to collect the survey data residing there. All 

data was coded and inputted into the IBM software SPSS, version 19, for analysis. The survey 

collection timeframe was December, 2011 through March, 2012.
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CHAPTER FOUR - RESULTS

This study was conducted to collect and evaluate the self-reported survey results of 

demographic and motivational influences of volunteers in Ohio’s Mahoning Valley. A survey of 

30 questions was submitted by 352 adult volunteers. An adult volunteer is defined as 18 years of 

age and older. 

A completed paper survey was collected from 297 respondents and 55 were collected 

electronically at surveymonkey.com. Twenty-one paper surveys and six Survey Monkey surveys 

were discarded due to the majority of questions not being answered (8%). This resulted in 325 

surveys being analyzed. It is not possible to determine a return rate of surveys. The volunteer 

managers at the organizations were queried as to how many surveys they needed. They returned 

the filled and blank surveys but did not indicate if anyone had refused to take the survey. 

Likewise, it is not known how many volunteers were given the Survey Monkey internet address 

link but did not take the survey. The respondents volunteered at twenty-two organizations. The 

majority (91%) of these organizations were 501c3, non-profit organizations. The exceptions 

included a church and a hospital. 

Hypotheses 

The hypotheses were:

H1: In the Mahoning Valley altruistic volunteerism decreases with perceived increases in 

government and private sector spending.

H2: In the Mahoning Valley investment volunteerism increases with perceived increases in 

government and private sector spending.
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H3: In the Mahoning Valley private consumption volunteerism (egoism) will not be affected by 

perceived increases or decreases in government and private sector spending.

The hypotheses were analyzed by utilizing a correlation matrix (Table 1) to examine the

significance of the responses for perceived levels of government and private sector spending 

with responses given for the altruism, egoism and investment questions. The responses of the 

pair of questions for each motivation, i.e., altruism, egoism and investment, were combined to 

provide an aggregate score. It is the aggregate of the responses for altruism, egoism and 

investment that are shown in Table 1. The results do not support either hypothesis H1 or 

hypothesis H2. There is no significant correlation between the perceived level of government and 

private sector spending and the aggregate responses of the altruism questions (r (299) = -.014, p

> .05).  There is no significant correlation between the perceived level of government and private 

sector spending and the aggregate responses of the investment questions (r (299) = -.109, p >

.05). The mean of the responses for investment is higher when the perceived level of government 

and private sector spending is low. This is in opposition to what is stated in H2. 

There is no significant difference in the relationship between the perceived level of 

government and private sector spending and the aggregate responses of the egoism aggregate (r

(299) - .012, p > .05). The means for the egoism aggregate (Table 2) are consistent with the 

hypothesis, H3, which states that regardless of the perceived level of government and private 

sector spending the motivation from egoism, i.e., private consumption, remains consistent. 

Therefore, the data supports H3. It is interesting that the mean results for altruism and egoism 

aggregates are identical (Table 2) and correlation (r (299) = .514, p < .01) shows them to be

moderately related (Table 1).
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Research Questions

The research questions were:

RQ1: What are the motivational factors that influence the volunteers in the Mahoning Valley?

RQ2: What are the demographics of volunteers in the Mahoning Valley?

RQ3: Are these demographics consistent with measurements of volunteer demographics from 

other studies; notably a national study “Volunteering in the United States – 2011” (Bureau of 

Labor Statistics, 2012) and “Measurement of Volunteering: A Methodological Study Using 

Indiana as a Test Case” (Steinberg, Rooney, & Chin, 2002).

RQ1 - Motivational Factors

Altruism and egoism are stronger motivators to volunteer compared to investment 

motivation (Table 2). The exception to this is comparing employment cohorts to these motivation 

categories. There is a difference when looking at the student category of employment cohort 

(Table 4). The mean of the investment aggregate is higher, although not significantly higher,

than those of the other employment cohorts.

Being asked to volunteer, having parents who had volunteered and having a spouse or 

partner who volunteered are shown to be significant motivators to volunteer (Table 5). How long 

the volunteers had been at their organization had a moderate correlation with how long they have 

volunteered in general (r (313) = .560, p < .01), a mild correlation with being asked to volunteer 

(r (318) = .164, p < .01) and a mild correlation with having a spouse or partner who volunteered 

(r (319) = .197, p < .01). How long a person has volunteered in general mildly correlated with 

being asked (r (318) = .161, p < .01), having parents who volunteered (r (320) = .202, p < .01) 

and having a spouse or partner who volunteered (r (319) = .255, p < .01). There is no 
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significance between these three variables and the amount of time spent volunteering each 

month.

RQ2 - Demographics

Demographic results are listed in Table 3. The majority of the respondents were women 

(80%). Racial results showed a large percentage of volunteers who are White (92%). Most 

volunteers attended college (79%); there were more respondents who have Masters or Doctoral 

degrees than who had a high school diploma (21% vs. 20%). Most of the respondents were either 

retired (40%) or worked full time (32%). The majority of respondents were greater than 50 years 

old (63%) and most did not have school aged children (75%). As household income levels 

increased the number of respondents increased with the noTable exception of the $60,000 to 

$79,999 range. There was a marked decrease in the number of volunteers in this cohort. The 

same is true when the volunteers were asked if they felt financially secure. As household income 

increased the incidence of financial security increased except for the $60,000 to $79,999 range.

Most respondents volunteered in human services (30%), youth services (28%) and health 

related organizations (26%), (Table 3). Human services included volunteering at the Red Cross, 

Habitat for Humanity and a food bank. Youth services included volunteering at schools, Big 

Brothers / Big Sisters and the Girl Scouts. Health related organizations included the American 

Cancer Society, a hospital and a hospice. 

Volunteers averaged seven years at their current organization. The mean for how much 

they have volunteered through their lifetime is slightly less than fifteen years. The average 

amount of hours spent, per month, volunteering is just under 20 hours (Table 6)
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RQ3 – Are These Demographics consistent with other studies?

Table 7 compares the results of this study to two other studies. The first is “Measurement 

of Volunteering: A Methodological Study Using Indiana as a Test Case” (Steinberg, Rooney, & 

Chin, 2002). The other is “Volunteering in the United States 2011” (Bureau of Labor Statistics, 

2012).

The Steinberg and Bureau of Labor Statistics (BLS) study have a lower incidence of 

female volunteers as well as a higher incidence of minority volunteers. The education levels 

reported in this study are between the results of these two other studies. The reported number of 

hours volunteered per month in the Steinberg study is similar to the results found in volunteers in 

the Mahoning Valley. The BLS study results are approximately half of these results but they are

based on median values whereas the results reported in this study and the BLS study use mean 

statistics.

The BLS study shows a higher incidence of full time worker volunteers and may indicate 

a lower incidence of retired people volunteers. The BLS results only list those who are not in the 

labor force, excluding those who are unemployed. In this Mahoning Valley study that equates to 

students and retirees. The BLS study also reports an increasing incidence of volunteering into 

middle age followed by a decreasing incidence into the senior years which is inconsistent with 

this study that reports the incidence of volunteering consistently increasing with age. 

The Steinberg study reports a higher incidence of volunteering among lower income 

levels but a lower incidence among middle and upper income cohorts. The BLS sudy does not 

report volunteering incidents by income level. In the BLS study volunteering at religious 

organizations was found to have the highest levels of volunteers, followed by youth services. In 
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contrast this study reported the highest incidence in human services (food bank, Red Cross, etc.)

followed by youth services.

Summary

The hypotheses H1 and H2 are not supported. There is no statistical evidence of a 

relationship between the perceived levels of government spending and the economic motivators 

of altruism and investment. There is evidence that egoism, as a motivator to volunteer, i.e., H3, is 

supported. There are influences, notably, being asked to volunteer, having parents who volunteer 

and having a spouse or partner who volunteers, that affect whether or not a person does 

volunteer.

The demographic results show the majority of volunteers, in Ohio’s Mahoning Valley, to 

be older, white women who have an above average household income. They do not have school 

age children, many are retired and they volunteer in activities not defined in this study. Slightly 

more than half were asked to volunteer and slightly less than half have (had) parents that 

volunteered. The same results are shown for having a spouse / partner who volunteers. The 

average volunteers donates almost 20 hours per month, stays with their current organization for 

about 7 years and has been volunteering for about 15 years. The data suggests that there is turn-

over but the volunteer does not stop volunteering, they move on to other organizations. The 

results of this study are compared with a governmental, national study and an Indiana study 

where both reported the demographics of respective volunteers. Cohort ranges among the three 

studies are, in some instances, not consistent, which make some comparisons difficult.



39

CHAPTER FIVE - DISCUSSION

Introduction

This study evaluates the self-reported survey results of demographic characteristics and 

motivational influences of volunteers in Ohio’s Mahoning Valley. In addition to collecting 

demographic data it was also hypothesized that a volunteer’s perceived level of government and 

private sector spending would influence one of three volunteer motivators, those being altruism, 

egoism and investment. The first hypothesis (H1) proposed that if the perceived level of 

government and private sector spending was low then altruism, as a motivator, is more frequent 

than investment motivation. The second hypothesis (H2), i.e., if the perceived level of 

government and private sector spending was high, then investment was a more frequent

motivator than altruism. The third hypothesis (H3) posited that egoism as a motivator for 

volunteering was consistent throughout the spectrum of perceived government and private sector 

spending.

Additionally, three research questions were asked: RQ1. What are the motivational 

factors that influence the volunteers in the Mahoning Valley? RQ2. What are the demographics 

of volunteers in the Mahoning Valley?; and RQ3. Are these demographics consistent with 

measurements of volunteer demographics from other studies; notably a national study 

“Volunteering in the United States – 2011” (Bureau of Labor Statistics, 2012) and “Measurement 

of Volunteering: A Methodological Study Using Indiana as a Test Case” (Steinberg, Rooney, & 

Chin, 2002)?

A thirty question self-reporting survey, asking questions to determine demographics and 

motivational factors was distributed to non-profit and other organizations that utilize volunteers 
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throughout Ohio’s Mahoning Valley. These surveys were in paper form as well as being 

available on-line at surveymonkey.com. In total 325 surveys were accepted, the data coded and 

analyzed utilizing SPSS version 19. The survey period was December, 2011 through March, 

2012.

The respondents represented 22 organizations. The majority of these organizations were 

501c3, non-profit organizations. The exceptions were a church and a hospital. 

Discussion

Hypotheses

No statistical support was found to accept H1, i.e., in the Mahoning Valley altruistic 

volunteerism decreases with perceived increases in government and private sector spending; or 

H2, which in the Mahoning Valley, investment volunteerism increases with perceived increases 

in government and private sector spending. No significance was found using Pearson’s 

correlation (Table 1)

The aggregate altruism means are higher than the means for the investment aggregate for 

both the “No” respondents and the “Yes” respondents for the question: “Does the government 

and private sector spend enough money in the Mahoning Valley.” This indicates that altruism is 

a more frequent motivator than investment. This may be influenced by the age of the 

respondents. The investment aggregate was highest among students (Table 2). This makes sense 

in that students desire to learn new skills and make contact for potential employment. 

Conversely, the investment aggregate was lowest among the retired cohort (Table 2). Although 

retirees may volunteer to make social connections they do not typically seek to learn new skills 

or make new business or employment contacts. It is interesting to note that the aggregate 
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investment mean steadily decreases with age while the means for the altruism aggregate and the 

egoism aggregate remain relatively unchanged through the age cohorts (Table 8). This indicates

that altruism and egoism are not affected by aging and remain strong motivators throughout a 

volunteer’s life.

There is support for H3, that is, in the Mahoning Valley private consumption 

volunteerism (egoism) was not affected by perceived increases or decreases in government and 

private sector spending. There were no significant differences when comparing means or 

significant correlations. This indicates that egoism, as a volunteer motivator, is consistent 

regardless of the perceived level of government and private sector spending.

Correlation shows a moderate relationship between the altruistic aggregate responses and 

the egoistic aggregate responses (Table 1). The results of the means of these two aggregates are 

similarly high when looking at perceived levels of government and private sector spending 

(Table 2), employment cohort (Table 4), age cohort (Table 8), gender and race cohorts (Table 9), 

education cohorts (Table 10) and income cohorts (Table 11). The mean for the altruism 

aggregate (M = 8.66, S.D. = 1.50) and the egoism aggregate (M = 8.65, S.D. = 1.40) are almost 

identical, supporting their relationship.

Investment aggregate mean is 6.33 (S.D. = 2.14). Investment aggregate means varied 

more widely compared to both the altruism and egoism aggregates as well as with gender (Table

9), race (Table 9) and income cohorts (Table 11). Notably, as income increased the investment 

aggregate mean, except for the $40,000 - $59,999 cohort, constantly decreased.
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Research Questions

RQ1 - Motivational Factors

Being asked to volunteer has been shown as a significant factor in recruiting new 

volunteers (Matsuba, Hart, & Atkins, 2007; Wisner, Stringfellow, Youngdahl, & Parker, 2005; 

Sundeen, Raskoff, & Garcia, Differences in Perceived Barriers to Volunteering to Formal 

Organizations: Lack of Time Versus Lack of Interest, 2007). Respondents report that 54% of 

them were asked to volunteer, 47% have (had) parents who volunteer and 47% have spouses / 

partners who volunteer (Table 12). This last question’s results may be influenced by the 

advanced age of many volunteers who may be a widow or widower. Being asked and having a 

spouse who volunteers has a mild influence on the length of time the volunteer has spent at their 

current organization (Table 5). These two influences plus having parents who volunteer 

influences how long one volunteers through their lifetime (Table 6). None of the influences were 

related to how much time, per month, a person spends volunteering. 

RQ2 - Demographics

Demographic results are shown in Table 7. The majority of respondents were white and 

female. African American volunteers were under-represented as were males of all races. Most 

respondents attended college and many achieved degrees. Many were retired with working full-

time being the next largest employment cohort. About 67% of the volunteers are older than 50 

years of age. Most had no children of school age as would be expected from an older population. 

Volunteering frequency increased as household income increased and perceived financial 

stability mirrored this finding. 
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The categories where the respondents volunteered may explain the large representation of 

women. Men tend to volunteer when some level of risk is involved (Fahey, 2007) whereas 

women tend to give greater weight to agreeableness, moral obligation and pro-social behaviors 

than do men (Einolf, Gender Differences in the Correlates of Volunteering and Charitable 

Giving, 2011).

Volunteers who have attended college represent 79% of the respondents (Table 7) This 

supports other studies that suggest that higher levels of education create higher levels of social 

and cultural capital that allow for greater opportunities to volunteer (Matsuba, Hart & Atkins, 

2007; Haski-Levethal, 2009). Table 13 shows that the relationship between education level and 

gender is not significant (r (321) = .017, P > .05), thus not supporting Casciano’s suggestion 

(2007) that higher education influences women to volunteer. In general, men and women had the 

same education level. Women are more represented in the “Some College” category. Men 

display higher percentages in the “High School Diploma” and “Bachelor Degree” categories. 

The genders have exactly the same percentage in the “Masters / Doctorate Degree” category 

(Table 7) Given that the majority of volunteers are older than 51 years of age, these result might 

be reflective of the social mores that existed decades ago where child raising responsibilities and 

cultural barriers caused women to be less career focused than men. 

Education level moderately correlates with income (r (285) = .367, p < .01). This is 

consistent with other studies suggesting that the social and cultural capital associated with higher 

education and higher income provides more volunteering opportunities (Choi & Chou, 2010; 

Tang, 2006; Toppe, Kirsch & Michel, 2001). The largest employment cohort is retired followed 

by full-time workers. Being retired shows a negative weak correlation with education (r (322) = -

.152, p < .01) and income (r (285) = -.183, p < .01). Working full-time shows a weak positive 
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correlation with education (r (322) = .193, p < .01) and income (r (285) = .208, p < .01). In this 

study, full-time workers outnumbered part-time workers and the unemployed. This contradicts 

Einoff (2011) who contends that part-time workers are the largest cohort of volunteers. 

Volunteer frequency does rise as income rises except for the $60,000 to $79,999 household

income level.

Volunteers over the age of 50 represent 62% of those surveyed (Table 7). There is a

steady increase in volunteers as people age, peaking and plateauing beginning at age 51. This is 

consistent with at least one other study that 70% of volunteers were older than 40 years of age

(Jamison, 2003). A federal government study reports that 52% of all volunteers are age 45 and 

older (Bureau of Labor Statistics, 2012). The two oldest age cohorts, those greater than 50 years 

old had no school aged children (Table 13). It is reasonable then that older volunteers have fewer 

commitments to their children and therefore more time to volunteer. 

When comparing age cohorts to volunteer roles it is shown that middle aged volunteers 

participated highest in youth programs (Table 14) which is consistent with the concept of parents 

volunteering to facilitate their children’s activities. The categories of Health (30%) and Human 

Services (28%) accounted for more than half of the organizations that volunteers identified as the 

main organization where they volunteer (Table 3). 

Table 6 shows the mean for length of volunteering at their current organization, length of 

volunteering in general and number of hours per month donated to volunteer. The large standard 

deviation for these means is indicative of the wide range of reported months volunteering and 

hours volunteered. When comparing length of service (in months) at their current organization it 

is found that the frequency of volunteering is higher in the lower number of months categories. 

When the same categories are examined for number of months volunteering in general the 
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opposite is true, there is a higher frequency in the greater number of months categories (Table

15). This suggests that volunteers do not stay at the same organization for a long period of time 

but they do stay volunteering. They move on to other organizations to volunteer. 

RQ3 – Are These Demographics consistent with other studies?

The demographic results were compared to two other studies. The first is “Measurement 

of Volunteering: A Methodological Study Using Indiana as a Test Case” (Steinberg, Rooney, & 

Chin, 2002). The other is “Volunteering in the United States 2011” (Bureau of Labor Statistics, 

2012). The former reports data from a single state study, Indiana, and the latter reports data from 

a national study. Not all categories from this study were addressed in these other studies but 

between them the results from most categories can be compared (Table 7). In some categories, 

notably gender, race, employment and tpye of organization, there is a large disparity between 

this study and the others. It should be noted that this study used a convenience sample vs. the 

population samples utilized by the other two studies and may make comparison problematic. 

There are categories where the results are reasonably similar. The education frequency of 

this study is generally between the results of the other two. The results for income, being asked 

to volunteer and the mean number of hours volunteered per month are similar when compared 

with the other, respective study.

Limitations

The completed surveys were collected from a convenience sample of volunteers at 

twenty-two agencies in the Mahoning Valley. This represents a small percentage of 

organizations that utilize volunteers. The demographic data reported in this study were provided 

by volunteers. No effort was made to survey the general population about their involvement in 
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volunteering. This makes generalizing the results to the volunteer population at large 

problematic. Surveying a broader spectrum of organization may allow for a more accurate 

comparison to existing studies.

The survey instrument should be refined to allow for a wider response to the question 

concerning perceived levels of government and private sector spending. There should be a five 

or seven point scale to allow for a greater range of response which the “No” or “Yes” categories 

do not. These are really two questions and should be treated as such to minimize any conflict the 

respondent would have if they thought one entity did not spend enough but thought the other 

entity did spend enough money.

Some responses had to be interpreted. For example, a respondent listed 10 years for how 

long they have volunteered at their specific organization. They then responded “all my life” 

when queried about how long they have been volunteering in general. Since it is impossible to

quantify the ‘all my life” response the answer was coded the same as their response for how long 

they have volunteered at their specific organization. Both answers were coded as 120 months 

therefore the statistics for how long they have been volunteering in general are lower than the 

actual number of months. Some respondent answered the question of how long they have 

volunteered at their organization but did not answer how long they have volunteered through 

their life. Since it was known how they have volunteered at their current organization that 

response was coded into the lifelong answer as well. These occurred in 52 (16%) of the surveys 

Given this, the mean for length of time volunteering in general may be underreported.

The question which asked if the volunteer’s spouse / partner volunteered did not query if 

they were a widow or widower. The data for this question may be influenced by this status. If 
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they were a widow but their deceased spouse had volunteered did they answer this question as 

“No”, they do not currently volunteer or “Yes”, they did volunteer?

Recommendations for Further Study

Specific to the Mahoning Valley it would be interesting to discover the reasons for the 

gender and racial divides. There was no attempt to survey less formal volunteering such as care 

of a family member or assisting a neighbor on a regular basis. Although these instances do not 

qualify as volunteering in the strict sense of this study, i.e., in an established organization, there 

may be a significant frequency of both volunteers and the number of hours they volunteer.

This study did not address the issue of volunteer recruitment or retention. The results of

this study show that once people volunteer they tend to do it for a long time. Identifying 

successful strategies that lead to increased new volunteers and volunteer retention would be a 

valuable follow-up to this study.

Conclusions

The perceived level of government and private sector spending is not a predictor of a 

volunteer’s motivation. Altruism and egoism are consistent and constant motivators. Over 80% 

of respondents perceive that the government and private sectors do not provide enough financial 

support to the Mahoning Valley, an area of concentrated poverty and urgent economic need. This 

fuels altruism motivation by appealing to a person’s sense of moral obligation. The majority of 

volunteers possess social and human capital allowing the opportunity to fulfill their sense of 

obligation toward those in need. Consistently high egoism aggregate scores, across perceived 
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support and demographic cohorts indicates what other studies have suggested, namely that 

recognition (egoism) is a powerful tool in retaining volunteers. 

Investment motivation decreases as age, income, and to some extent education,  increase. 

This suggests that the motivation to volunteer for the sake of what one can gain, in terms of 

enhanced skills and/or business/employment contacts is less important. Investment motivation is, 

generally, less of a motivator compared to altruism and egoism motivators.

The demographics generally support the findings of other researchers in that typical 

volunteers are most likely older, educated, white women, who are financially comforTable.

These people generally volunteer for a long time but not necessarily at the same organization,

i.e., they tend to move to another organization after some time. The amount of time they 

volunteer, 20 hours per month, is a significant donation of time.

Determining the reason why a person wants to volunteer is important. Altruistic reasons 

as well as egoism reasons, such as recognition, are important to determine when interviewing the 

volunteer. Asking a person to volunteer is a powerful tool when seeking volunteers. Inquiring 

into their parental and spousal history of volunteering, as well as their other motives to volunteer,

should be asked when soliciting a volunteer. This study also suggests that volunteers may tire of 

the work they do at an organization. Varying the type of work a volunteer performs may sustain 

their interest and, thus, their longevity.
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APPENDICES

 

Appendix 1 - Permission from Susanne Ziemek

Sat 12/3/2011 1:45 PM

Dear Gerard,

Thanks for your interest in my work. You can definitely use my questions in your questionnaire. 

I'm not sure if you are aware of it, but I have published my PhD thesis titled "The Economics of 

Volunteer Labor Supply - An Application to Countries of a Different Development Level". Not 

sure if your local library could get a hold of it. I will also double check if I can find an electronic 

version of it.

Even though I haven't been working in this research area lately, I would be very interested in 

your findings.

Best of luck,

Susanne



60

Appendix 2 - Volunteer Survey

December 4, 2011

Dear Survey Participant,

I am Gerard Kelly, a Master’s student at Youngstown State University and studying volunteer 
motivation in the Mahoning Valley. This study is being conducted to determine the 
demographics and examine the motivations of volunteers, and document the amount of time they 
donate. The overall results of this study will be shared with your participating agency but no one 
will be identified in any way. 

This survey is directed toward those who volunteer in an agency that receives United Way 
funding in the Mahoning Valley. You must be 18 years or older to participate. Please do not 
answer this survey if you are younger than 18 years old and/or do not fit this role. Your 
participation should take no more than 5 minutes.

I am asking you to respond to 30 questions to identify demographics and attitudes toward 
volunteering in a non-profit organization. There are no risks to you. All information will be 
handled in a strictly confidential and anonymous manner. No one will be able to identify you 
when the results are recorded.

Your participation in this study is totally voluntary and you may withdraw at any time without 
negative consequences. It is understood that by completing and returning this survey you are 
freely giving consent for this anonymous information to be used in the completion of this study.

Please complete this survey as soon as possible by placing the completed survey in the attached 
envelope. Please seal the envelope and give it to the organization’s director.

Feel free to contact the Director of the Masters’ program in Health and Human Services, Dr. Sal 
Sanders, at 330-941-7157, or Dr. Ed Orona, Director of Grants and Sponsored Programs at 
Youngstown State University (330-941-2377) if you have any questions about this survey or 
research project. 

Thank you,

Gerard Kelly
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Confidential Volunteer Survey

1. What is the economic health of the Mahoning Valley?

     
Very Poor Poor OK Good Very Good 

2. Do the government and the private sector spend enough money on education, social 
services and economic investment in the Mahoning Valley?

        
No Yes      

  
3. What is your gender?

        
Male Female 

 
 

    
  

4. What is your race?

     
African American Asian Hispanic White Other 

5. Please indicate the highest level of education attained.

     
Some High 

School 
 

H.S. Diploma or 
GED 

Some college Bachelor’s 
Degree 

Master’s/Doctorate 
Degree 

 
 

6. Are you currently a student?

        
No Yes 

 
 

     
  

7. Are you retired?

        
No Yes 
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8. Do you work full-time?

        
No Yes      

  
9. Do you work part-time?

        
No Yes 

 
     

  
10. Are you unemployed?

        
No Yes 

 
     

  
11. How old are you?

     
18 - 22 yrs. 23 – 34 yrs. 35 – 50 yrs. 51 – 65 yrs.   Older than 65       

 
 
 

12. How Many Children do you have?

___________

13. How many children under the age of 6?

___________

14. How many children between 6 and 17 years old?

___________

15. What is your household income per year?

     
Less than 
$20,000 

$20,000-$39,999 $40,000-$59,999 $60,000-$79,999 $80,000 or more 
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16. Are you financially secure?

        
No Yes 

 
     

  
17. Where do you volunteer?

________________________________________________________________________

18. How long have you been volunteering at this organization?

______________________________________________________________________

19. How long have you been volunteering in general?

______________________________________________________________________

20. How many hours per month do you volunteer?

______________________________________________________________________

21. Were you asked to volunteer at this or any other organization?

        
No Yes      

  
22. Did your parents ever volunteer?

        
No Yes 

 
 

    
  

23. Did (or does) your spouse (or partner) volunteer?

        
No Yes 
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24. What is your volunteer role? 

     
Governance / 

Board 
Youth program Adult program Hospitality / 

Clerical 
Other / Not sure 

The following questions are adopted from a study by Susanne Ziemek titled “Economic 
Theories on Motivations for Volunteering – A Cross-Country Analysis (2003) and used 
with permission from the author.

25. I volunteer because of my social principles / moral obligation. 

     
Strongly Disagree Disagree Not sure Agree Strongly agree 

26. I think there is a great need for someone to do this type of volunteering.

     
Strongly Disagree Disagree Not sure Agree Strongly Agree 

27. I am volunteering because it makes me feel good.

     
Strongly Disagree Disagree Not sure Agree Strongly Agree 

28. I am interested in the work I do as a volunteer.

     
Strongly Disagree Disagree Not sure Agree Strongly Agree 

29. I want to make new contacts that will help my career or business.

     
Strongly Disagree Disagree Not sure Agree Strongly Agree 

30. I want to learn new skills and/or receive training.

     
Strongly Disagree Disagree Not sure Agree Strongly Agree 

 

     Questions 25 through 30 have been removed due to copyright.

Refer to the print version of this thesis.
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Appendix 3 - Permission to do Thesis 
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Appendix 4 – IRB Permission to Survey Human Subjects

Wed, 14 Dec 2011 19:16:23 -0500
From: "Cathy Bieber Parrott" 

<cbieberparrott@ysu.edu>   Block 
Address

To: "'Sal Sanders'" 
<sasanders@ysu.edu>

Cc: "'Gerard Kelly'" 
<gtkelly@student.ysu.edu>
ckcoy@ysu.edu

Subject: YSU IRB Protocol 076-12

Reply Reply All Forward Print Delete

Dear Investigators, 

Your protocol " Who Volunteers and Why" has been determined to be exempt from IRB 
oversight under exempt code 3. We have also received your certificate of completion of training 
for human subjects protection. The primary investigator will receive an official letter in the mail 
regarding exempt status. However, while awaiting this letter, you may proceed with your project 
based on this email notification of approval. Please use the protocol number 076-12 for all 
future communications about this project. Best wishes for successful completion of your 
project.

Cathy Bieber Parrott

Chair, YSU IRB
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Appendix 5 – Modified IRB Permission to Survey Human Subjects

Thu, 09 Feb 2012 04:32:43 -0500
From: "Cathy Bieber Parrott" 

<cbieberparrott@ysu.edu>   Block 
Address

To: "'Sal Sanders'" 
<sasanders@ysu.edu>

Cc: "'Gerard Kelly'" 
<gtkelly@student.ysu.edu>

Subject: RE: YSU IRB Protocol 076-12

Reply Reply All Forward Print Delete

Dear Investigators,  

The IRB acknowledges the receipt of your modification request via the email below – it will be printed 
and appended to your original IRB submission for protocol # 076-12.  The IRB has determined that 
expanding to agencies that utilize adult volunteers does not pose more than minimal harm to potential 
participants and the modification is approved.  The primary investigator will receive a letter of 
exemption for the modification, however, you may proceed with your project with the expanded 
recruitment pool based on this email notification.   

Cathy Bieber Parrott 

Chair, YSU IRB 
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TABLES

Table 1

Correlation Between Perceived Spending Levels and Motivation Factor
Aggregates

1 2 3 4

1. Gov't/Private 
Sector Spending

--

2. Altruism
Aggregate

-.014 --

3. Egoism
Aggregate

-.012 .514** --

4. Investment 
Aggregate

-.109 .117* .186** --

**. Correlation is significant at the 0.01 level (2-tailed).
*. Correlation is significant at the 0.05 level (2-tailed).
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Table 2

Motivation Aggregate Means for Gov't/Private Sector Spending

Perceived Gov't 
/ Private Sector 
Spending

Altruistic 
Aggregate

Egoistic 
Aggregate

Investment 
Aggregate

Noa Mean 8.66 8.66 6.44

N 247 247 247

Std. Deviation 1.584 1.467 2.157

Yesb Mean 8.61 8.61 5.83

N 54 54 54

Std. Deviation 1.071 1.123 1.998

Total Mean 8.65 8.65 6.33

N 301 301 301

Std. Deviation 1.503 1.529 2.139
a. The government and private sectors do not spend enough money
b. The government and private sectors do spend enough money
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Table 3

Demographic Results of Survey Respondents

N %

Gender Male 66 20%

Female 258 80%

Total 324

Race African American 16 5%

Asian 3 1%

Hispanic 3 1%

White 296 92%

Other 5 2%

Total 323

Education No H.S. Diploma 2 1%

H.S. Diploma or GED 64 20%

Some College 101 31%

Bachelor's Degree 88 27%

Masters or Doctorate Degree 69 21%

Total 324

Employment Student 20 6%

Retired 131 40%

Works Full Time 105 32%

Works Part Time 44 14%

Unemployed 25 8%

Total 325
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Table 3 - Continued

Demographic Results of Survey Respondents

Age (Years) 18 - 24 11 3%

25 - 34 40 12%

35 - 50 68 21%

51 - 65 102 31%

> 65 103 32%

Total 324

No. Children 0 80 24%

1 38 11%

2 110 33%

3 64 19%

4 + 42 13%

Total 334

No. Children 0 242 75%

< 18 years Old 1 22 7%

2 33 10%

3 19 6%

4 + 7 2%

Total 323

Household < 20,000 37 13%

Income (USD) 20,000 - 39,999 65 23%

40,000 - 59,000 70 24%

60,000 - 79,000 33 11%

> 80,000 82 29%

Total 287

Financially Secure No 57 18%

Yes 263 82%

Total 320
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Table 3 - Continued
Demographic Results of Survey Respondents

Type of Organization Human Services 98 30%

Youth Services 89 28%

Health 83 26%

Religious 40 12%

Other 13 4%

Total 323

Role Governance 21 6%

Adult Program 64 20%

Youth Program 109 34%

Clerical 26 8%

Other 104 32%

Total 324
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Table 4

Motivation Means by Employment Cohort

Altruism 
Aggregate

Egoism 
Aggregate

Investment 
Aggregate

Student Mean 8.35 8.75 8.25

N 20 20 20

S.D. 1.69 1.16 1.80

Retired Mean 8.76 8.78 5.28

N 116 116 116

S.D. 1.41 1.64 1.91

Full time Mean 8.56 8.50 6.94

N 102 102 102

S.D. 1.77 1.55 2.06

Part time Mean 8.58 8.49 6.58

N 43 43 43

S.D. 1.12 1.47 1.93

Unemployed Mean 9.09 8.83 6.78

N 23 23 23

S.D. 1.04 1.07 1.88
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Table 5

Correlation Between Length of Service, Hours Volunteered and Motivators

1 2 3 4 5 6

1. How Long at 
this Organization

--

2. How Long in 
General .560** -- .

3. Hours per Month .060 .049 --

4. Were You Asked .164** .161** .094 --

5. Parents Volunteer .110 .202** -.063 .147** --

6. Spouse / Partner 
Volunteers

.197** .255** .048 .094 .225** --

**. Correlation is significant at the 0.01 level (2-tailed).
*. Correlation is significant at the 0.05 level (2-tailed).
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Table 6

Length and Amount of Time Volunteering

Mean N S.D.
How Long Volunteering at This Organization 
(Months)? 86.86 315 110.10

How Longs Volunteering in Your Life (Months)? 173.05 319 157.04

How Many Hours Per Month Do You Volunteer? 19.15 306 15.71
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Table 7

Demographic Comparisons with Other Studies

This Study MOV1 VUS2

Gender Male 20% 34% 44%

Female 80% 66% 56%

Race African American 5% - 7%

Asian 1% - 3%

Hispanic 1% - 4%

White 92% 82% 86%

Other 1% - n/a

Education No H.S. Diploma 1% 26%
1%

H.S. Diploma or GED 20% 11%

Some College 31% 36% 26%
Bachelor's/Masters/Doctoral 
Degree 48% 38% 62%

Employment Student 6% - 23%
Retired 40% -

Works Full Time 32% - 55%

Works Part Time 14% - 17%

Unemployed 8% - 4%

Age (Years) 18 - 24 3% - 17%

25 - 34 12% - 18%

35 - 50 21% - 24%

51 - 65 31% - 22%

> 65 32% - 19%

No. Children 0 75% - 57%

< 18 years Old 1 + 25% - 43%
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Table 7 continued

Demographic Comparisons with Other Studies

This Study MOV1 VUS2

Household < 20,000 - 39,999 36% 50% -

Income (USD) 40,000 - 79,999 35% 27% -

> 80,000 29% 23% -

Type of Organization Human Services 30% - 14%

Youth Services 28% - 26%

Health 26% - 8%

Religious 12% - 33%

Other 4% - 19%

Were You Asked Yes Responses 54% - 42%

How Many Hours Per Month Do You Volunteer? 19 22 12*
1-Measurement of Volunteering: A Methodological Study Using Indiana as a Test Case (Steinberg, Rooney & Chin, 
2002)
2-Volunteering in the United States – 2011 (Bureau of Labor Statistics, 2012)
*Estimate based on median data
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Table 8

Motivation Aggregate by Age Cohort

Age
Altruistic 
Aggregate

Egoistic 
Aggregate

Investment 
Aggregate

18-22 Mean 8.55 8.82 8.55

N 11 11 11

S.D. 1.128 1.328 1.368

23-34 Mean 8.63 8.42 7.87

N 38 38 38

S.D. 1.651 1.553 1.877

35-50 Mean 8.41 8.58 6.89

N 66 66 66

S.D. 1.336 1.253 1.729

51-65 Mean 8.84 8.75 6.00

N 99 99 99

S.D. 1.664 1.487 2.119

>65 Mean 8.69 8.67 5.37

N 90 90 90

S.D. 1.395 1.374 1.974

Total Mean 8.66 8.65 6.33

N 304 304 304

S.D. 1.500 1.404 2.141
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Table 9

Motivation Aggregate Means by Gender and Race

Altruistic 
Aggregate

Egoistic 
Aggregate

Investment 
Aggregate

Gender Male Mean 8.81 8.37 5.79

N 62 62 62

S.D. 1.226 1.218 2.159

Female Mean 8.62 8.71 6.48

N 241 241 241

S.D. 1.563 1.442 2.118

Race African 
American

Mean 8.47 8.60 7.33

N 15 15 15

S.D. 1.642 1.882 2.093

Asian Mean 9.00 8.00 6.00

N 2 2 2

S.D. 1.414 .000 2.828

Hispanic Mean 8.00 7.67 8.00

N 3 3 3

S.D. 2.000 .577 2.000

White Mean 8.67 8.66 6.29

N 277 277 277

S.D. 1.505 1.389 2.139

Other Mean 8.60 8.60 6.00

N 5 5 5

S.D. .894 1.342 1.414
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Table 10

Motivation Aggregate Means by Education Cohort

Altruistic 
Aggregate

Egoistic 
Aggregate

Investment 
Aggregate

Education 
Level

No HS degree Mean 9.50 8.50 6.50

N 2 2 2

S.D. .707 .707 3.536

HS degree or Mean 8.67 8.68 6.32

GED N 57 57 57

S.D. 1.380 1.365 2.131

Some college Mean 8.43 8.74 6.44

N 95 95 95

S.D. 1.527 1.282 2.014

Bachelor's Mean 8.72 8.39 6.52

Degree N 85 85 85

S.D. 1.722 1.753 2.147

Master's or Mean 8.89 8.83 5.97

Doctoral degree N 64 64 64

S.D. 1.223 1.062 2.309
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Table 11

Motivation Aggregate Means by Income Cohort

Altruistic 
Aggregate

Egoistic 
Aggregate

Investment 
Aggregate

Income (USD) <20,000 Mean 8.48 8.55 7.21

N 33 33 33

S.D. 1.661 1.603 2.408

20,000-39,999 Mean 8.55 8.61 6.48

N 62 62 62

S.D. 1.456 1.464 2.070

40,000-59,000 Mean 8.75 8.76 6.63

N 68 68 68

S.D. 1.520 1.294 2.087

60,000-79,999 Mean 8.59 8.34 6.09

N 32 32 32

S.D. 1.521 1.807 1.924

80,000+ Mean 8.79 8.64 5.96

N 77 77 77

S.D. 1.592 1.297 2.161
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Table 12

Influences to Volunteer

Yes No

Were you asked to volunteer? 54% 46%

Did your parents volunteer? 47% 53%

Does your spouse/partner volunteers 47% 53%
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Table 13

Children of School Age by Volunteer's Age Cohort 

Number of children < 18 years old

Age 0 1 2 3 4 + N

18 - 22 11 0 0 0 0 11

23 - 34 21 4 6 5 4 40

35 - 50 18 11 23 13 3 68

51 - 65 91 0 0 0 0 91

> 65 101 0 0 0 0 101

Total 242 15 29 18 7 311
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Table 14

Volunteering Organization by Age Cohort

Age Governance Adult Program
Youth 

Program Clerical Other

18 - 22 17% 8% 50% 8% 17%

23 - 34 3% 35% 50% 3% 10%

35 - 50 7% 9% 69% 0% 15%

51 - 65 7% 22% 23% 12% 37%

> 65 6% 20% 13% 12% 50%

Total 7% 20% 34% 8% 32%
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Table 15

Length of Service

At Current 
Organization

In General

1 - 24 Months 102 43

25 - 60 Months 75 49

61 - 120 Months 47 61

121 - 180 Months 19 24

181 + Months 36 106

Total 279 283
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